




J ew elers* 
=< Circular 


2 The Recognized Authority of the | rade Division of United 





iness 
\nsas 


enta- 
from 


tle- 
this 





“PARIS” 


THE EXTRA PROFIT PATTERN 


Paris is the first moderately-priced silverplate 
to offer flatware and matching hollowware simul- 
taneously. And this popular feature has helped 
many dealers to make TWO sales instead of ONE. 
In short, to make extra profits. Write for brochures. 


WM. ROGERS & SON 
SILVERPLATE 


MERIDEN, CONN. 
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Mody 


Th Most Beautiful and 
Most Beloved Word in the Language 
of Our People Is the Name Chosen 
for “One of the Most Beautiful 
Designs Ever Created by Silver- 
smiths” ... the Newest Pattern in 
Fine Silverplate, By Alvin. 


Melody! In the music of its sound and the 
poetry of its meaning, it leads all the rest in 
beauty. 


Not from pedants and scholars, but from 
the people, this word won its high award. 
By the shining halo of suggestion that sur- 
rounds it in the public mind, ‘Melody” 
gained first place in a popular voting con- 
test reported in The Educational Review 
(Vol. 70, Page 220). 


There are nineteen other noble words at 
the top of the list, but, above them all, men 
and women enjoy most the rhythm, romance 
and singing beauty revealed to the mind’s 
eye by the magic syllables of ‘“‘Melody!” 


NEWEST 





PATTERN 
IN SILVERPLATE 
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Rules On Which Every Retail 
Credit Manager Must Act 


branches of retail trade is the question of ex- 

tension of credit and the nation-wide survey 
conducted by the Department of Commerce with the 
cooperation of the National Retail Credit Associa- 
tion of the country is emphasizing this strongly. But 
the problem is not a simple one because the survey 
has disclosed that while the credit problem is of 
paramount importance it varies widely in different 
lines of retail trade. In some branches of some in- 
dustries, the most important problem was the mat- 
ter of returned goods on credit sales; in others, the 
returned goods on installment sales and still others, 
the losses on credit and installment sales. In some, 
installment losses were low and regular credit losses 
high; in others credit losses low and installment sale 
losses high. 

As Dr. Clyde William Phelps, head of the Depart- 
ment of Economics, of the University of Chatta- 
nooga, recently pointed out, he found that a group 
of stores doing less than $100,000 yearly had a loss 
ratio of 1.5 per cent on their open accounts and 1.9 
per cent on installment credits, while stores doing 
from $100,000 to $500,000 had a loss ratio of 1.1 per 
cent on their open accounts and only 1 per cent on 
their installment accounts. Stores doing between 
$500,000 and $1,000,000, had .6 per cent loss on open 
accounts and three and a half times as much on in- 
stallment sales, but stores doing from $15,000,000 
to $20,000,000 lost only .1 per cent on installments 
and .3 per cent as much on open accounts. 

As comparative figures in different branches of 
the same industry vary greatly, it would seem that 
the credit manager must base his calculation on fig- 
ures he can obtain that relate directly to the identi- 
cal problems that arise in his own business. How- 
ever, as Dr. Phelps poined out, there are some uni- 


()> E of the greatest problems confronting all 


versal rules that the installment credit manager at 
least can take as a basis for guidance. Among these 
are the following: 


1. The smaller the down-payment, the larger the 
repossessions and losses; 

2. The longer the credit term, the greater the re- 
possessions and losses; 

3. The down-payment must more than cover the 
depreciation in value of the article when it is 
moved from the store to the customer’s home; 

4. The amount of the payments made by any date 
in the term of the installment contract must more 
than cover the depreciation undergone by the arti- 
cle at that date; 

5. More care must be taken, than is now the case, 
in making the credit analysis before delivering 
goods. 


It is the opinion of this expert that more losses 
occur in extending installment credit than open ac- 
count credit only when the installment credit man- 
ager is ignorant of the scientific technique of his 
job or when the boss overrides the sound judgment 
of a trained credit man and he concludes: 

“Installment selling as a method of financing sales 
is inherently neither good nor bad. It is just a 
tool to use—or to abuse. We shall rid it of its 
abuses and utilize it to promote the happiness 
and prosperity of this country, because our credit 
men will learn to handle it scientifically just like the 
older forms of credit they have learned so well to 
manage.” 


Editor. 
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Annual and Perpetual Inventories 





A System That Simplifies Annual Stock Taking 






By A. E. Edgar 












JEWELER doing an annual business of $60,000 to 50 on the other. A second leaf takes care of the num 
in a city with a population of 50,000 has devised bers from 51 to 100, so that there are two sheets, each 


a simple system of keeping a perpetual inven- printed on both sides, necessary to facilitate the nun- 
tory that makes the annual stock-taking process simple bering of the stock and items in such a manner that they 
and satisfactory. can be easily found, and the proper entries made with- 

His accounting system is centered upon a single book— out loss of time. 
the stock-book. This is kept in loose-leaf form, and is so The make-up of this stock-book page allows for items 
simple that jewelers may adopt it without undue labor, purchased by the dozen and retailed singly or in multiples 
and without the assistance of a chartered accountant. of 12, as easily as it takes care of items bought singly | 
The ruling and heading of this stock-book is shown in and sold singly. 
Fig. 1. Each page accommodates 25 items, and as they are At the right of the sheet under the heading “Slip 
ruled on both sides a single sheet takes care of 50 items. number of sale” there are 6 columns, each column being 
The lines on the form are numbered, that of one leaf subdivided by an additional horizontal line of ruling. 
having the figures 1 to 25 on one side of the leaf, and 26 Here the jeweler may check off the sales daily, and at a 


Department 


verte, Noe Bousht _ DESCRIPTION Qu. | MetUole Gite SLIP NUMBER OF SALE 
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glance know how many remain in stock. A few minutes 
each morning takes care of this part of the system. 
When the merchandise is received it is numbered and 
listed in the stock-book at the proper place. To facilitate 
the handling of his stock this jeweler has divided it 
into alphabetical divisions, and the stock sheets are filed 
under the corresponding letters 
in his stock-book. This divi- 
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the lot. This jeweler uses a code figure for this column, 
and does not enter the cost price on the tickets placed 
on any of the articles, hence there is no conflicting mark- 
ings on his price tags. The stock number and the sell- 
ing price on the tag gives both the salesman and the cus- 
tomer the necessary facts. The use of a code cost price 
on the tag always arouses the 
curiosity of the customer, and 











sion of his stocks may be used 
by others, or contracted or ex- 
panded as the need arises. His 
departmentation includes the 
following: 

A. China; B. Bags; C. Cut 
Glass; D. Diamonds; E. Ster- 
ling; F. Filled Jewelry; G. Gold 
Jewelry; H. Hollow Silver; 
J. Flat Silver; K. Clocks; N. 
Novelties; O. Optical; P. Pens; 
R. Rings; T. Toilet Ware; U. 
Umbrellas; W. Watches. paid. 

In opening his system he lists 


Some of the advantages of a perpetual in- 
ventory, besides its value as an inventory of 
stock on hand in accounting, is that it gives a 
complete record of the stock at all times of 
the year. This jeweler suffered a burglary 
some time ago, and in a few hours’ time, by 
checking the stocks burglars mostly take, be- 
cause of the ease in disposing of them, he was 
able to lay before the adjuster the exact loss, 
which was immediately accepted and the loss 


sometimes distracts his atten- 
tion from the article itself. 
And, as this jeweler remarked, 
“The cost of the article is none 
of the salesman’s business, any- 
way.” 

The selling price appears in 
the “Sells for” column. When 
the sales are checked it is easy 
to see that the selling price of 
the article is adhered to, and 
as the business is run on a 
one-price system this works 
out to the proprietor’s advan- 





his stock in their several de- 


tage in checking sales. The 





partments, beginning the list 

with 1000 thus, the first entry in the “A” department will 
be number 1001, which is entered on the first line, num- 
bered “1” on the sheet. The article is given this number 
and when the sale is made the number is placed on the 
sales slip. In the morning the sales slips are assorted 
into piles by departments. Each pile is then checked 
off the stock-book pages with the least effort. The slips 
are then filed away for reference. 


HE columns indicating the date bought, whom 

bought from and the maker’s number require little 
explanation. The firms are entered by initials only, and 
the maker’s number, where such appear on the article, 
are entered, watches, for instance. A brief description is 
made, and sometimes omitted when it is not necessary to 
identify the item. Every economy of time and entry is 
taken advantage of. 

In the “Qu” column, meaning “Quantity,” the goods 
more often sold in half-dozens are listed in units repre- 
senting a half-dozen. For in- 
stance, flatware is a good 


salesmen avoid mistakes be- 
cause they know it will be checked up before the entries 
of the sale are completed. 

This system has worked out very satisfactorily to the 
jeweler for several years. It should prove satisfactory 
and adequate to other jewelers, because this jeweler is 
very careful in having his records accurate. 

When the time for inventory arrives he takes the 
sheets from the stock-book, a department at a time, and 
checks the stock with his records. In this way the 
perpetual inventory saves the writing up of a separate 
inventory list every year. 


HEN he is satisfied the stock corresponds with 

his records all he has to do is to figure on the 
adding machine the totals of each department and his 
inventory figures are before him. 

Some of the advantages of a perpetual inventory, be- 
sides its value as an inventory of stock on hand in 
accounting, is that it gives a complete record of the 
stock at all times of the year. 
This jeweler suffered a burg- 








example of this procedure. If 
a dozen is purchased the figure 
“2” will be used to designate 
the quantity, rather than the 
figure “12,” or “1.” For the 
average smaller business it is 
suggested that the actual num- 
ber purchased be used. Then 
each sale should be checked off 
in the same manner. Thus, the 


The first labor, the marking and checking 
of stock as a beginning of the system is the 
hardest, and if this is done at inventory time 
the one listing will serve both purposes. All 
that is necessary is to give the stock new num- 
bers and selling prices, which are listed in the 
stock-book at the time. 


lary some time ago, and in a 
few hours’ time, by checking the 
stocks burglars mostly take, 
because of the ease in dispos- 
ing of them, he was able to 
lay before the adjuster the 
exact loss, which was immedi- 
ately accepted and the loss paid. 
In the same way, in case of fire, 
the loss can be computed in a 








entry in the stock-book may 
show a purchase of “12”; now, 
if a quarter-dozen is sold, or a third-dozen, the sales will 
be checked off by the figures “3” or “4” respectively. 
Whichever system is adopted, it should be carefully 
adhered to throughout the entire system. 


N the same way, in the “Unit Cost” column the price 
of the unit is figured and entered—not the cost of 





few hours, and the actual fig- 
ures make it easier to get a 
proper adjustment without any trouble or delay. 

In the conduct of every jewelry business there are 
bound to be cases of adjustments of prices, due to over- 
stocking (although the jeweler with this system can 
avoid this to a great extent, and reduce over-stocking to 
a minimum), or through breakage, damage or odds 
(Continued on page 35) 
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What the Prospective Retailer 
Must Consider 


MONG the points which a prospective retailer 
A should have in mind is whether there is sound 
economic justification for his setting up a re- 
tail business. This is the advice of Dr. Julius Klein, 
Assistant Secretary of Commerce. The prospective 
retailer should consider in connection with deciding 
on a location the proximity of competitors, the na- 
ture of the surroundings, the convenience to car 
stops, and the number, types, purposes and destina- 
tions of passers-by. The nature and extent of the 
market must be measured, store personnel carefully 
selected, and proper attention given to making the 
store attractive. 

In the jewelry trade in particular the prospective 
retailer must consider the nature and population of 
the territory to which he intends to cater, and the 
number of retailers already established there. If 
there is already more than one dealer to every 5000 
residents he should make a very careful survey to 
see if he can fit into the picture before embarking 
in business. 

Doctor Klein, in a recent talk, mentioned the great 
waste and loss arising from injudicious choice and 
careless management of the stock of goods carried 
and recommended a frequent, drastic check-up of 
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stock on hand, with the elimination of slow-moving 
and unprofitable items. Prominent among the loss- 
producing practices he mentioned were undue laxity 
in credit extension and the offering of unprofitable 
types of service, such as deliveries over too extensive 
a territory or in too small amounts. 


~~ VS |S 


Limiting Tariff Exemptions in 
Purchases by Residents 


ONGRESS, in enacting the present Tariff Bill, 
C has heeded the plea of the merchants in the 

cities along the Canadian and Mexican borders 
in giving some regulation to the general importation 
(without duty) of wearing apparel and personal 
effects. The relief, though not extensive, is of prac- 
tical value because under the new law a resident 
of the United States cannot take advantage of the 
exemption from duty more than once a month. 

The trouble arose in the old days from the fact 
that in every tariff, there was a provision for the 
free importation of wearing apparel, articles of per- 
sonal adornment, toilet articles and similar effects 
brought in by a tourist. Non-residents could bring 
in any amount necessary for the journey, while resi- 
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dents of the country had an exemption of $100 worth 
of articles purchased abroad as souvenirs. Under 
this provision, however, people living along the 
Canadian border could go shopping into Canada and 
buy novelties, glassware, china and even jewelry 
and if there were five in the party could lump their 
exemptions and bring in $500 worth. This, they 
could do each time they went back and forth, with 
the result that local merchants who had to pay full 
tariff on such articles could not compete with the 
Canadian or Mexican merchant who operated under 
the lower tariff. 

The present law as changed which contains a para- 
graph almost identical with previous laws as to its 
exemptions, ends up with this provision: “Provided 
further, that a resident of the United States shall 
not take advantage of the exemption herein granted 
within a period of 30 days from the last exemption 
claimed.” 

This does not afford much relief owing to the 
many ways it will be found to get around it. How- 
ever, it may discourage the practice slightly and to 


this extent, the border merchants may be thankful. . 


vv Vv 


Diamond Imports in May 


TATISTICS of diamond imports in May, the 
Sst monthly figures to be compiled for the 
period under the old tar- 
iff, show the same conditions 
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as $110,152. Practically nothing came directly from 
the Syndicate, the total importations of rough from 
the United Kingdom being but $1,223, being ex- 
ceeded by the shipments of Canada of $1,855. 


We Need Faith in Ourselves 


ORMER President Coolidge sounded a note 

in the copyrighted articles broadcast through 

several papers under date of June 30 which 
cannot be repeated too loudly, too generally or too 
strongly. The tenor of this note is to the effect that 
what we need at the present time is more faith in 
ourselves, our country, our government and our in- 
dustries. For as our former chief executive well 
pointed out, our government, our physical proper- 
ties, our industries have changed very little from a 
year or two ago when neither doubt nor pessimism 
existed. As he well says, “We have the same coun- 
try, in charge of almost the same people, with sub- 
stantially the same laws and administration . . . 
but our estimate of it has changed.” 

Put in other words, the basis of our present 
trouble is psychological. Pessimism has given place 
to optimism and paralyzed the wheels of industry. 
But the pessimism is based on no decrease in popula- 
tion, no decrease in national resources, no decrease 

in normal consumption of the 


SY American people or of the 








that have existed for the early 
months of the year. Accord- +3 
ing to the figures especially 
compiled for THE JEWELERS’ 
CIRCULAR the total of the dia- 


Kind Words from an Old 
Subscriber 





ability to. produce or develop. 

“As a man thinketh, so is 
he,” and we must begin at 
once to think differently. In 
thought, in speech, in action, 





mond imports for May was 
$1,170,514, which was ap- 
proximately $300,000 less 
than the total for April and 
over $4,000,000 less than the 
total for May, a year ago, 
when the figures reached $5,- 
267,492. 

Of the May imports, . the 
value of the rough which came 
into the country is given at 
$141,839 and that of the cut, 
$1,028,675. The bulk of the 
rough came directly from 
South Africa as shipments 
from the U. of S. A. are given 








“Red Bank, N. J., June 28, 1930. 

“T am glad to say THE Circucar has been 
bringing me every week the best informa- 
tion possible of important movements in the 
jewelry field. 

“J would not know what to do without 
Tue Circutar, as I have been a constant 
reader since 1873. I wish you success in 
every way devoted to Jewelry and Jewelry 


Merchandising. 
“Very truly yours, 


“J, Edgar Simonson.” 


* * * 


Words of this kind coming from such an 
old friend as Mr. Simonson are indeed gratify- 
ing. That he has constantly read THE 
JEWELERS’ CIRCULAR for 57 years makes his 
comment all the more impressive. We hope 
that we will long have him among our readers 
and that future issues will prove as interest- 
ing and valuable to him as have those in the 
past.—Editor, THE JEWELERS’ CIRCULAR. 


: itis the duty of every man, be 
2 he producer or distributor, to 
= encourage instead of discour- 
age, to look to the future hope- 
fully and to keep in mind the 


: fact that the history of the 
American people, of American 


business and of the American 
nation as a whole, has always 
shown continuous progress 


: when measured in cycles of 10 


years or even five years. We 
may fall back for a year but 
we always recover and the 
mean line of business develop- 
ment is always upward. 
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Waterford & Son— 
Jewelers and Watchmakers 


By HAROLD WHITEHEAD 


shrewd man looked after himself while looking after 
66 ARN it all,” Eric muttered as he read his his father-in-law! 
father’s letter. “That means Pop won’t be Eric was beginning to worry. Trade had dropped off 
home until we’ve moved into our new store.” to a serious point as soon as the tenants left. The empty 
He scowled as he again read the letter. stores each side of Waterford & Son gave the jeweler’s 
“My dear boy: place a forlorn appearance that just killed trade. Eric 
“I am happy to tell you that Mom is feeling better realized the truth of the statement that the place to get 
than she has for years. Also, I am much better, business is in the midst of other stores. 
indeed I begin to sit up and notice things! How- He discussed the matter with Bijah who listened 
ever, the doctor insists that I must stay here until stolidly to the young jeweler’s story and then said. 
the middle or end of August; the special treatment “Don’t see how you could expect anything else, young 
I am getting will take that long to do its work. feller. Those empty stores are enough to give anybody 
“I am afraid that they are interested in keeping . the ‘willies,’ and I guess you’ll find trade has gone ona 
me here as long as they can, it means so much more vacation until you get into the new store.” 
. money to them you see. Still, Mom is having such That was cold comfort to Eric who found that his 
a splendid time, that I am glad to do it, and I am original estimates for the alterations and new fixtures 
not doing so badly! for the Avery St. location were too little. The biggest 
“Your plans for moving seem rather difficult to me, added expense was for new stairs to the basement. He 
but if Bijah agrees I shall not worry, only watch and Judith had talked about it and had visited the new 
your pennies, my boy, that’s where the losses come, store. They found that the old basement stairs were so 
and you can easily spend an extra $500 in extras placed that customers would have to go to the rear of 
without knowing it. And you know how much more the store to get to the new gift department which Judith 
business you must do to pay for it. was to manage and about which she was so enthusiastic. 
“Mom sends her love, and “No use talking,” she had 
she says she is quite anxi- said one day when they were in 


EPISODE XIV 





ous to see that girl you’ve 
hired, Mom seems to think 
there is more than just a 
job involved. Don’t for- 
get that your father is also 
your best friend, or wants 
to be, so don’t hesitate to 
call on me for advice and 
full support on _ every 
worthy effort. I shall be 
glad to get back to Brent, 
but I don’t worry while you 

are there. 
“Our united love to you, 
affectionately your father, 

“Paul Waterford.” 

The Tradewell Company had 
completed its arrangements 
with the tenants in the old 
jeweler’s building. The concern 
had been generous with them 
so far as money was concerned, 
but had hurried them out of 
the building so that work could 
begin on the alterations at once. 
Bijah had secured the contract 
to make the alterations. That 





What Has Gone Before 


Eric Waterford, a young man who has 
completed a college course and has had 
some experience as a salesman for a novelty 
jewelry concern, returns to his home town, 
Brent, Ohio, and joins his father in the re- 
tail jewelry business. The house of Water- 
ford & Son, of which Eric is the junior 
member, was established years ago by. Eric’s 
grandfather, and Paul Waterford, his 
father, is now the head of the establish- 
ment. Paul the father is a conservative 
jeweler of the old school, in love with his 
craft, but Eric thinks that he has failed to 
keep up with modern merchandising meth- 
ods. After the young man joins his father 
he starts to work on plans which he thinks 
will “snap up” the jewelry store and bring 
in more business. His major objective is to 
move the business to a more desirable loca- 
tion. While he is considering this plan his 
father is ordered away on a vacation trip 
because of poor health, and Eric is left to 
face the problems as they develop. He 
wishes to rent the old store and move the 
business to a more desirable location. He 
gets some new ideas on merchandising by 
attending a meeting of the Chamber of 
Commerce and we leave him in the previ- 
ous episode just after a salesman for the 
Spitfire Lighter Co. has paid him a visit. 
Now continue this interesting story. 








the dusty rubbish laden base- 
ment together, “we can’t coax 
the coy customer to a depart- 
ment that they have to buy a 
guide book to find. We ought 
to have a wide flight of easy 
stairs right in front of the 
door so that customers can roll 
into the new department if 
they want to.” 

“Gee, big eyes, I see your 
point, but think of the cost. 
Honest, I’m getting scared at 
the money this new store’s eat- 
ing up.” 

“I know. But unless you 
have a real easy entrance to 
the gift department you’d bet- 
ter not have it. But I tell you, 
handsome, if you’ll do it I'll 
make it pay. Give me a nice 
set of stairs mister” she held 
out her arms in mock pleading, 
“and help a poor working girl.” 

Then to Eric’s surprise he 
said. “Okeh, curley locks. I'll 
let you have your new stairs. 

‘ 











rs 


after 


1 off 
opty 
ler’s 
Eric 
get 


ned 
aid. 
ung 
ody 
na 


his 
ares 
pest 
He 
new 
2 80 
r of 
dith 
stic. 
had 
e in 
ASe- 
ax 
art- 
y a 
ght 
asy 
the 
roll 
if 


our 


at 
at- 


7ou 

to 
et- 
ou, 
Y'll 
ice 





July 10, 1930 THE 










"8 é ’ 


a a 
a | 







0,4 i 
» 3" 
soe 
2 | ® 
ger 
8 ’ 
—* Tr 4— — 


And anything else you like. Listen, Judith dear, I’m 
crazy about you, you know it don’t you? I’ve had a letter 
from Pop and he says that Mom thinks that you are more 
than just a new girl in the store. I’ll write to her and tell 
her that you are too good for us to take a chance of losing 
you so I’m going to marry you as the safest way to tying 
you to the new gift department. How about it?” 

Judith gazed at the ardent young man and decided he 
was good to look at and good to be with. She smiled ever 
so slightly and with a funny little shake of her head said. 
“And I always wanted a man who would tell me he 
worshipped the very ground I walked on. I wanted to 
have him tell me he’d throw himself on to a lot of nasty 
jagged rocks if I refused him. And now allI getisa... 
a...’ Then with a little laugh she threw her arms 
around Eric’s neck. 

And as they left the empty store Eric straightened his 
tie in a very self satisfied manner and said, “Well, 
peaches and cream, THAT’S settled.” 

“Except to let mother know. And you had better come 
home with me now. And if you won’t get too swelled 
up about it I’ll tell you that she thinks you are a ‘quite 
nice and respectable young man’” she giggled as she 
said it. 

Mrs. Somes was not surprised; indeed, it seemed to 
Eric that the two women knew all about it before he 
did! But he walked home with a happy swing and a 
cheery word for everybody he passed. As soon as he got 
home he telephoned Bijah and exclaimed joyously. 
“Listen to some good news, old timer. I’m engaged . . .” 

“She’s a nice bright girl, Eric, and good luck to you.” 

“How do you know who it is?” Eric gasped. 

“For the love of guttering, kid. Everybody knows 
you’re stuck on the little Somes girl! But while you 
are there I want to give you an idea. Why don’t you 
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“Seems to me you 
ought to be able 
to take care of 
things without 
bothering me. 
But I suppose I 
will have to give 
a hand,” said Karl 





plan a moving out sale? It might help you to unload 
some of the old junk P.W.’s accumulated and it might 
make trade perk up some.” 

“It isn’t junk” Eric snapped. He couldn’t have his 
Pop’s judgment slammed even by Bijah, but the plumber 
only chuckled and said. 

“Call it what you like, you young fire eater. But get 
rid of it now. You can do with the money, I’m telling you. 
And you can then get some snappy new stuff to open the 
new store with. Good night.” And he hung up abruptly. 

Early the next morning Eric went round to the new 
store to arrange about the new stairs. Fortunately 
Bijah was there, so Eric was able to get the extra work 
started right away. Bijah scratched his head for a 
moment and then said: 

“Guess it’s good dope, but it’s going to cost money 
to do. Can’t you cut out something else? You see, young 
fellow, it isn’t as though we were spending your money, 
it’s P.W.’s and we ought to be easy on his bank roll. 
Get me?” 

“Sure, old timer, but you can see for yourself that it’s 
absolutely necessary if the gift department is to have 
a fair break. And I’m hot for it. I know it’s the thing to 
do, and it means putting new pep into the jewelry busi- 
ness. I bet we make as much profit from that as all the 
rest of the store put together.” 

“Don’t make me laugh, I’ve got a cut lip,” Bijah said 
sarcastically. “TI’ll agree that this gift department idea 
for jewelers is the right dope. I’m for it, but when 
all the shouting’s over, it’s jewelry that makes a jewelry 
store, get me?” 

But Eric, with the enthusiasm of youth for new things 
was unconvinced. However, instead of arguing about 
it he discussed fixtures and explained that he was not 
spending so much money on fixtures as originally planned 

(Continued on page 69) 
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Make Your Show Window 
Work Hard For You 
Use These Timely Displays 


EWELERS WiIND« 


Human Interest Displays Have Strong Appeal— 


Black, Starr & Frost-Gorham, Inc., honor Rear Admiral 
Richard t'. Byrd with attractive window 





UMAN interest appeal in windows attracts and 

holds the attention of those passing. The win- 

dow on the left, Black, Starr & Frost-Gorham, 
Inc., New York, expresses the forcefulness of an idea, 
that in no-wise features merchandise of any character, 
Exception is made to the bust of Rear Admiral Richard 
E. Byrd cast in bronze by the firm. 


The simplicity of the display added to its attention 
value and proved as attractive as any on Fifth Avenue 
during the celebration of Admiral Byrd’s return. The 
bust was centered in a veritable garden of fresh flowers, 
the flag on one side and a brief description of the bronze, 
and Byrd’s achievements on the other. 


The window was based on an idea of tying-in with an 
important news event, and few who passed failed to 
remember this impressive display. 


The beauty and freshness of the growing flowers 
emphasized the strong face of the bronze. The most 
effective windows are always planned in the mind before 
actually executed. 


Here again it is demonstrated that jewelers are not 
handicapped in their window displays by lack of costly 
merchandise or elaborate types of fixtures. The only 
handicap to an attractive window is lack of thinking and 
laziness. 


An unusual display of S. Joseph & Sons, of Des Moines, Iowa, featuring amethysts with a human interest appeal 
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Your Up-to-Date Merchandise 
Through Your Show Window 
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Background Interprets Use of Merchandise— 
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HE lower window on page 28 is that of S. Joseph & 


and Sons, Jewelers of Des Moines, Iowa and features 
vin- amethysts, the birthstone for February, during which 
Am, month the display appeared. 

dea, A number of rough stones appeared in the display to- 


ter. § gether with one large Brazilian amethyst found in the 
ard Andes mountains. Other interesting units concentrating 

their attention on the amethyst were scattered through- 
tion out the display. Merchandise created around this stone 
nue was prominently featured together with their appropri- 
The ateness as gifts for all occasions during that month. 
ers, The background and fabric upon which the entire dis- 
nze, play was exhibited was of lavender, together with the 

lighting effects. Take a note from the “Talkies” in 
.an & dressing your windows and develop a “theme song” and 
| to f then promote it for its entire value. 


UMMER jewelry copies its form and color from sum- 


oa mer flowers, says the sign in the window at the 

fore right. The huge blooms shown in the background are 

made of wallboard, sprayed to shape the petals and color 

od the form. This idea can be substituted for any month 

, and at minimum cost. The beauty of the window was 

— expressed in its color and atmosphere of summer treat- 
_ ment. 


(Continued on page 3d) 


Above—Background of 
flowers emphasizes 
summer jewelry 





Right — Clocks _splen- 
didly displayed in sur- 
roundings showing use 
of merchandise 
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Using Newspaper Advertising to 
the Jeweler’s Business 
No. 9 of a Series on the Study and Application of Advertising Principles to Jewelry Selling 


By GUY HUBBART 


This widens the store’s merchan- 
dise appeal. 

(2) By adding to the above extra 
types of values in one or all lines 
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No. 1—A one point ad useful in linking larger ads and emphasizing a single 


line or stock (2 cols. 


stores, growth is made in three general 
directions: 


Jewelry Store Growth 


(1) By adding new lines or de- 
partment to the present stock. 


by 3.5 inches) 


carried in stock; that is putting in 
either some lower or higher values 
on an established line. This widens 
the store’s selling-appeal. 

(3) By reaching out for new 
classes of trade due to some change 


in the character of the store ser- 
vice aside from the type of goods 
carried. This widens the store’s 
institutional appeal. 


Retailers with either or all the afore. 
mentioned ideas in view can use adver- 
tising to bring about the desired situa- 
tion for to grow in any direction the 
store must have new customers and sell 
more to established customers. 

Advertising is the surest and quickest 
means, although not the only means, of 
gaining new customers. It is the only 
means of gaining the three objectives in 
uniform degree. That is, widening mer- 
chandise appeal, selling appeal and in- 
stitutional appeal because it is the only 
single method that can act in all three 
directions simultaneously. 

A simple example illustrates the 
point: 

A jeweler finds he can seemingly not 
gain an appreciable volume this year 
over last without putting in a new line 
He puts in handbags or silverware (any 
new line will do for example) and figures 
to draw enough extra volume to make 
up the 8, 10 or 15 per cent he needs t0 
maintain the required gain. 

He features the handbags in his regu 
lar advertisement and if five are sdd 
five new customers are made, Even if 
the five handbag customers were regulat 
customers previously they could nd 
possibly have been handbag customers 
before handbags were put in stock. 

In the same advertisement the jewelet 
features regular goods. The five hand 
bag customers may buy one or more of 
the regular items—rings, gems, pottery; 
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novelties, anything. If so, the day’s 
receipts are swelled by just that much. 
[n other words, extra purchases from 
regular customers—a bigger unit sale on 
an equal number of customers. 

Again, customers who have never 


traded with this jeweler come in to see 


handbags. 


If so, new customers are 












No. 2—An excellent example of space usage 

at once attractive and with high competitive 

value on the newspaper page. Wide appeal 

is gained by the combination of items in the 

selection represented (One col. by 13.5 
inches) 


added to the store’s list, new on one line 
—the handbags—and new on every other 
division of stock in the store. 

The result is increased or extra trans- 
actions, 

Thus it is plain that advertising can 
do two vital things at once in a way 
no other sales factor could do them. 

Even if: the two sets of results de- 
scribed above amount to only $15 or $20 
a day expansion is effected; growth in 
sales volume has begun. 

Unless a business grows it will likely 
slide backward—a principle familiar to 
all thoughtful retailers and merely 
referred to here to link up this principle 
with advertising or rather reasons for 
advertising. 

Windows and counter displays of 
ourse would finally accomplish some- 
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thing but not so quickly and at more 
expense, especially in the case of the 
newly added line. 


Space Application 


This leads up to the tangible use of 
space and ways to make it do its part 
in the three directions of expansion. 





Attractive gifts for the attractive bride at prices that will astound you. A 


selections! 


AT WHALEN’S 


Attractive 
GIFT OFFERS 


smart assemblage of new jewelry creations is : We invite your in- 
spection and feel sure that by comparison these gift values will stand 
out. Open a charge account — take an entire year to pay for your gift 


















































No. 3—This type of ad suggests the store’s 

wide merchandising ability and at the same 

time reflects specialized appeal (4 cols. by 
14.5 inches) 


For users of small space and on in- 
frequent schedule the simplest plan is 
to set aside a third of the space of each 
ad to do three things: (1) feature 
new items (2) increase the average sale 
and (3) attract new customers. 

Only the larger stores in larger cities 
do this and only a few of them do it 
consistently. The small store can do it 
with profit. All that is needed is plain 
imagination and a belief that someone 
reads every ad that runs. 

Thus if an 18 inch space is used this 
week, a third should feature something 
new or at least feature a regular item 
in a new way; a third should be used 
to create interest in jewelry (usually in 
the general introductory) and a third to 
appeal to customers who have never con- 
sidered the store at all. The latter can 


31 


be done by text alone, by the use of ideas 
and suggestions. 

As a rule the average run of jewelry 
ads feature only one line, as if all 
readers had the same idea of its use and 
value. Better results would come if lines 
such as these were put in copy: 

“This store specializes in new ideas 
as well as new goods. New ideas in 
ways to wear jewelry, what to wear it 
with and when. Come in and let us 
serve you with jewelry information. It 
is part of our service.” 

“No, rings are still for wear exclu- 
sively on the fingers and bracelets on 
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No. 4—This ad has a general quality known 

as atmosphere useful in putting character 

into a jeweler’s advertising and reflecting the 

element of quality. Every store can afford 

this treatment occasionally (3 cols by 7.5 
inches) 


the arms, necklaces on the neck but 
there is more to the matter than that. 
As your jeweler it is part of our busi- 
ness to keep in touch with the best com- 
binations of jewelry for occasions. Just 
ask us. We want to tell and you will 
want to know.” 

The thought in these examples is 
simply that jewelry sells better if 
jewelry ideas go with the sale and people 
will listen to an idea with more interest 
than a mere recitation of price, assort- 
ment or values. 

After a while if the jeweler continues 
to be interesting in his copy he will be- 
come a source of jewelry interest; then 
every ad he publishes will be double its 
ordinary worth because it not only ad- 
vertises goods but the store as a real 
institution. 

No comparison is practical between 
the effect a given amount of advertising 
has on one store and another in the same 
town, even if the stores are fairly equal 
in size and selling capacity. But each 
store can tell what its advertising does 
if care is taken to watch and check up 
on the sales of featured items. 
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Amber and “Pressed Amber” 


American Representative of Government Amber Works at Koenigsberg, Takes Exception to 


THE JEWELERS’ 
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Editorial in “ The Jewelers’ Circular” 


sales talks between natural amber, pressed amber 

and imitations which contain amber and its in- 
gredients, has long been a troublesome one to the jeweler 
who is familiar neither with the nomenclature of the 
subject nor of the conditions under which the various 
kinds of “amber” are produced. Some interesting in- 
formation, however, has been brought out in a letter sent 
tous by the Amber & Bijouterie Centre of America, Inc., 
representing the Government Amber Works, Koenigs- 
berg, Danzig, Germany, in which P. Schwarz, the vice- 
president, takes exception to the editorial in the issue 
of June 26, on the Use of the Term “Amber.” 

Mr. Schwarz encloses an official description of “pressed 
amber” published by the Government Amber Works and 
says: “This description will undoubtedly convince you 
of the fact that you are in error in calling ‘pressed 
amber,’ ‘a substance artificially produced from amber’ 
or when speaking of amber ‘pulverized from rock amber 
and melted with ingredients of oil and colors’,” and goes 
on to state: 


7 HE question of distinguishing in advertising and 


“The Staatliche Bernsteinwerke (Government 
Amber Works) expressly say that pressed amber is 
‘pure amber without any addition of foreign matter 
or binding material—it is pure amber, nothing else.’ 

“Tortoise shell is useless in its original form, but 
becomes a highly valuable material after its thin 
leaves have been fused into a homogeneous mass by 
hydraulic pressure. That homogeneous mass is 
termed ‘tortoise shell.’ Likewise small pieces of raw 
amber pressed into a homogeneous mass is called 
‘amber.’ It is amber and nothing else. 

“As distributors of the products of the Staatliche 
Bernsteinwerke (Government Amber Works) we 
herewith request that you kindly rectify your error 
by printing this letter in your next issue, for which 
we wish to thank you in advance.” 


THE JEWELERS’ CIRCULAR’S article, it might be men- 
tioned, referred to articles advertised as “opaque green 
amber” and contained a letter from an amber expert 
stating why it should not be called “real amber” but be 
designated as an artificial product. Our reference edi- 
torially was not intended to refer to “pressed amber” 
per se but only to such product made in the way referred 
to in the letter. But “pressed amber,” according to the 
consensus of opinion of most experts in the jewelry trade, 
Should be distinguished from natural amber if the jeweler 
is to live up to the high ethical standards expected of 
him by the public. 

The tortoise shell simile made in the above letter is 


not exactly analogous. A better comparison would be to 
cite the case of the so-called “reconstructed” or “Geneva 
rubies” that appeared about 40 years ago. These were 
made of small particles of ruby fused together, (as is the 
case with “pressed amber” made of small particles of 
real amber). The jewelry trade has never considered 
it proper to permit these reconstructed rubies to 
be sold as rubies, but has always insisted they be 
designated as “reconstructed” and has considered them 
in an entirely different category from the natural gem 
itself. 


The letter of Mr. Schwarz, however, gives some inter- 
esting information as does the notice sent out by his 
company under the title of “What Is Pressed Amber?” 
which reads: 


Pressed amber, as manufactured by the Staatliche 
Bernsteinwerke in Koenigsberg, is not an artificial 
amber, is not an imitation amber, nor a synthetic amber. 
It is just pure amber without any addition of foreign 
matter or binding material. The name given to it de- 
scribes exactly what it is. 

Pressed amber consists solely of small pieces of am- 
ber which have been thoroughly cleaned by mechanical 
means, thereby removing all dirt, etc., and which are 
then pressed under a hydraulic press without the addi- 
tion of any other material into slabs, rods, mouthpieces, 
and other shapes. The fusion of the small pieces of 
amber into a homogeneous mass is obtained by pres- 
sure only. Pressed amber, therefore, has all the prop- 
erties of raw amber. It is pure amber, nothing else. 

Until comparatively recently, it was an easy matter 
to distinguish real and pressed amber from its imita- 
tions, including the phenol compositions (Bakelite, 
Resan, Futuran, Dekorit, Leukorit, Redmanol, etc.) and 
also the hard copal imitation, by its electric properties. 
When rubbed on wool, on the sleeve of one’s coat, for 
instance, it picks up small pieces of paper. 

The manufacturers of the phenol imitations have 
lately succeeded in imparting to their products this 
electrical property. The phenol compositions are easily 
given this property by being subjected to an artificial 
aging process, consisting of drying them in kilns or 
exposing them to the air and sunlight. 

A simple and sure means of distinguishing real amber 
from these imitations depends upon their difference in 
specific gravity. In a 27 per cent salt solution the 
phenol imitations all sink to the bottom, whereas amber 
and the copal imitation float. 

In order to distinguish amber from the copal imita- 
tion, these should be immersed in sulphuric ether. The 
copal imitation is quickly corroded, while amber remains 
unaffected. Phenol imitations are not affected by sul- 
phuric ether. 

No imitation of amber which has yet been discovered 
keeps its color when exposed to the light. All imita- 
tions fade and become discolored after short exposure. 
Amber alone, whether raw or pressed, retains its color. 
The copal imitation, in addition, when thus exposed be- 
comes full of small cracks and disintegrates. 
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Annual and Perpetual Inventories 


(Continued on page 23) 


and ends. This adjustment of prices is going on all the 
time, that is, it is not left until the annual inventory time 
to reduce prices if articles are sticking. 

His system is to first have the salesmen make an 
effort to make a sale at the original price. Items are 
specially indicated as those to be pushed. In this way 
he secures the regular price on lots of merchandise that 
at first thought would be undesirable as stickers. If 
after due effort t- ‘ke the s * article does not sell 
it is reduced o sible broken up and 
remodeled. 


6 “or ins.a ice, said this jeweler, “if a $200 dollar 

diamond ring does not sell within a reasonable 
time, and the salesmen do not sell it under pressure, the 
diamonds are removed and placed into other settings. 
If the mountings cannot be used again for a cheaper 
stone they are melted down. Clusters are divided and 
go into a cheaper class of rings. In this way I avoid 
a great deal of loss, and I keep the stock fresh and new 
all the time.” 

The question of the depreciation of the fixtures is an- 
other thing that has to be considered in the annual 
inventory statement. The accepted method is to deduct 
10 per cent from the fixture account and use the bal- 


ance as the valuation. As, during the year, all additions 
to the fixtures are entered in this account, and any 
deductions made for fixtures sold or done away with, this 
gives a fair valuation of the fixtures on hand. 


ITH a system like this the jeweler safeguards 

himself in many ways. Selling below stipulated 
prices is immediately ascertained. Dishonesty is dis- 
couraged when the jeweler frequently checks a depart- 
ment with his records to see that the stock and the 
records correspond. In cases of burglary and fire he 
has a positive statement of the stock on hand, without 
having to check invoices and sales and estimate the mark- 
up in order to arrive at an approximate figure. He knows 
the state of the stock in all its details and is enabled to 
make his purchases accordingly. 

Once installed it is not a matter of much labor to keep 
the records up-to-date in every respect. The first labor, 
the marking and checking of stock as a beginning of the 
system, is the hardest, and if this is done at inventory 
time the one listing will serve both purposes. All that 
is necessary is to give the stock new numbers and sell- 
ing prices, which are listed in the stock-book at the time. 
This listing also gives the annual inventory desired. 


Jewelers Window Display Service 


(Continued from page 29) 


the ingenuity of the designer was cleverly brought out 
in tnat the flowers dominated the background, giving “at- 
tention-value,” while the more important feature was 
produced economically. 

Much of the jewelry is displayed on raised stands 
bringing the merchandise to eye-level, which has its ad- 
vantages. The stands graduate from the back to the 
front with sufficient space between to permit certain 
pieces to be displayed on the floor. 


INDOW display reaches its highest efficiency 
when it portrays the use of the merchandise. 
Lazarus of Columbus, Ohio, whose window appears on 





page 28, offered electric clocks, specially priced. They 
filled the window with clocks, set a mantel in the back- 
ground and placed a clock in precisely the same sur- 
roundings found in most homes. 


Results from this window were excellent, according to 
Miss O. Kircher, manager of this department. The clocks 
were grouped in mass not only in the window but in the 
store as well. It was stated that half the people who 
came into the store to buy these clocks selected higher 
priced merchandise. The window, which was supported 
with newspaper advertising, caught practically all clock- 
minded people in passing. 
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Jeweled Watches Attract Attention Abroad 


European Jewelers Display Tiny Timepieces—Changing Living Conditions Demand Smaller 
Sized Articles of Silverware—Robbers Loot Several Jewelry Stores 


LONDON, June 28—Jewelers who hope 
to make the most of summer sales in 
the watch department are turning their 
attention to the diminutive gemmed 
watch which combines decorativeness 
with utility and typifies the remarkable 
strides now being made in this section 
of the industry by the leading jewel 
craftsmen of the day. Here in Europe 
we find the modern watch appearing, or 
rather hiding, behind a luxurious net- 
work of gems of a character that might 
be thought quite out of keeping with the 
present tendency of restraint in expen- 
sive jewelry buying. But there is a de- 
mand for the novelty gemmed watch 
among the luxury-loving classes who still 
satisfy their tastes in big priced arti- 
cles. Apropos of quality watches, a very 
interesting display of the newest types 
of modern timepieces is now being held 
at Mauboussin’s in Old Bond St. Here 
can be seen ruby and diamond bracelets 
which house a watch so small that it 
is hidden beneath a single ruby, and 
diamond rings in which the tiny watch 
forms the central motif. A clip watch 
framed with carved gems is supersed- 
ing the fashionable clip brooch. A 
bracelet design featuring diamond waves 
with ruby dolphins and a diamond sail- 
ing ship is for evening wear. The little 
ship conceals the watch. There are 
men’s watches with tiny dials containing 
only four numerals in diamonds, the 
other eight divisions being marked by 
dots; and skeleton type watches with the 
works inclosed in crystal and the figures 
marked in diamonds. Women are tak- 
ing to the fob watch again. One watch 
Is encased in a pendant cylinder of lapis 
decorated with diamonds. 


* * * 


Now that the changing demand in 
silverware for the home has prompted 





By JACK BROOKS 


the manufacturers to concentrate on 
smaller sized pieces for the modern flat 
or small house, it is hoped the turnover 
in silver articles will be considerably in- 
creased. With decorative work in silver 
goods giving way to the plain article 
fashioned on simple lines there are pos- 
sibilities of the new type of silver home 
ware becoming fashionable since it is 
more in keeping with the modern home 
furnishing ensemble. It seems likely that 
local trade associations will take up the 
matter of misleading marks on nickel sil- 
ver goods. Certain manufacturers have 
been marking unplated nickel silver 
forks and spoons as “stainlesss nickel.” 
Nickel copper alloy, it is felt, cannot 
properly be described this way. Au- 
stralia will not admit nickel silver so 
marked. 


* * * 


Among the week-end raids was one 
on the Bull jewelry store on Theobalds 
Road, W. C., in which six men took part. 
It was a daylight raid of the audacious 
type. An assistant had just taken a 
tray of rings from the window to clean 
when the glass of the window was 
smashed. Five men kept a lookout while 
the sixth broke the window, inserted a 
hand under the grille and extracted 
jewelry worth $2,500. By the time the 
staff reached the sidewalk the raiders 
were back in the car, which had been 
stolen for the occasion. The hammer 
used to smash the window was left be- 
hind. An hour or two before this raid 
one very similar in character was staged 
at a jewelry store at Leytonstone, a 
suburb. Another on Commercial Road, 
East London, followed. 


* * * 


The selling possibilities of jade jewelry 
for the jeweler of discretion can be vis- 


ualized at an exhibition of Chinese jade 
in London, where every variety of this 
beautiful semi-precious material from 
the exotic greens right through to the 
white, blue and black jade is present. 
The Queen attended the Davies St. dis- 
play this week and was specially inter- 
ested in the Wong collection of antique 
Chinese jade. There are intricately 
carved pieces of rare worth, and a green 
jade writing tablet used 2000 years ago. 
Several of the best pieces have been 
acquired by Americans. Feminine love of 
finely carved jade jewelry was reflected 
in the long queue of smart cars awaiting 
their owners, who had been attracted to 
the jade exhibition. 


: a2 


At this week’s Christie’s sales of old 
English silver plate as much as $600 an 
ounce was realized for some of the ar- 
ticles. The first day’s sale brought in 
nearly $90,000. The silver-gilt cup pre- 
sented by Queen Anne to Captain Fair- 
fax, and described recently in these 
columns, sold for $7,400. A silver wine 
cistern realized $7,225, and an Eliza- 
bethan tazza $8,500. 








G. S. Shindel, jeweler, 36 W. Ridge St., 
Lansford, Pa., entered the realms of golf 
immortals recently when he made a “hole 
in one” on the links of the Mahoning Val- 
ley Country Club. Mr. Shindel performed 
this unusual feat on the fourth hole, 
which is 145 yards in length. The event 
was witnessed by many other golfers and 
a few caddies, who have certified to the 
record, which will be sent to the national 
golf association. Mr. Shindel is the only 
golfer who has ever accomplished this 
feat on the course of the Mahoning Val- 
ley Club. 
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The Capper-Kelly Bill Not Acted On 
at the Past Session of Congress 
But Will Come Up in December 


WASHINGTON, D. C., July 8.—In spite 
of all the pressure that was brought to 
bear on members of the House of Repre- 
sentatives the Kelly price maintenance 
bill on which a favorable report was 
made by the Committee on Interstate 
and Foreign Commerce, Congress ad- 
journed without the House having acted 
on this measure. 

It is to be borne in mind, however, 
that the bill is on the calendar and the 
matter will not have to be gone over 
entirely during the next session in De- 
cember. There is a very determined 
opposition to this bill, otherwise with 
the special rule which was obtained, the 
measure would have been taken up and 
completed one way or the other during 
the session just closed. 


* * * 


F. T. C. Stops Improper Advertising 
of Pen Points 


WASHINGTON, D. C., July 8.—A stipu- 
lation has been entered into by the Fed- 
eral Trade Commission with a manufac- 
turer of fountain pens and pen points 
who has agreed to cease describing in 
advertisements the word “iridium,” so 
as to imply to purchasers that the 
products are made of, tipped or equipped 
with iridium, when such is not the fact. 


* * * 


Work of the F. T. C. on Price Main- 


tenance and Chain Stores 


WASHINGTON, D. C., July 9.—A large 
part of the resale price maintenance 
report which is being made by the Fed- 
eral Trade Commission has been com- 
pleted in draft form and submitted to 
the chief economist for consideration. 
Volume one of this report was published 
in January, 1929. 


The chain store price study also being 
made by the Commission in Des Moines, 
lowa, is being continued by the Commis- 
sion’s experts. Responses to schedules 
sent out continue to arrive, and all 
usable information will be incorporated 
in the body of the report which, when 
completed, will present a study of chain 
store organizations and a comparison of 
the operations and practices of com- 
peting agencies. Effort is being made 
to discover if any of these operations 
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are in violation of the anti-trust laws 
and, if so, remedial legislation may be 
suggested. 

The Commission announced recently 
that up to May 24 a total of 1060 chain 
organizations had returned schedules to 
the Commission containing varying 
amounts of information. As of March 





30 last year these chains were operating 


56,674 stores or approximately 53 stores 
in each chain. 
x“ * * 


Credit Survey Reveals That All Mer- 
chandise May Be Had on Open 


Account or Installments 


WASHINGTON, D. C., July 3.—That 
practically every commodity offered 
through retail stores today may be pur- 
chased either on open account or install- 
ments, or both, is revealed in the Na- 
tional Retail Credit Survey, according to 
a special analysis of the figures made by 
the Department of Commerce. 

Reports were received by the Depart- 
ment from 1167 retail jewelry stores, of 
which 72.7 per cent use open credit ac- 
counts and 12.3 per cent use installment 
credit. 

Out of a total of more than 35,000 re- 
ports from retail outlets covering 33 
principal groups of commodities, three- 
fourths of the outlets were extending 
open credit, 18.7 per cent were extend- 
ing installment terms, and 20 per cent 
sold for cash only. 

Percentages of stores offering goods on 
an open credit basis varied from 35 per 
cent for boot and shoe stores to 98 per 
cent for lumber and building material 
dealers. 

Though many of the 33 lines of trade 
had only a small percentage of stores of- 
fering installment credit, there were 11 
lines of trade which had more than one- 
third of the outlets offering these terms. 
A large majority of the outlets, more 
than 60 per cent, sold goods for cash and 
open account only, not offering install- 
ment terms nor requiring strictly cash. 

The same survey shows that returns 
and allowances in retail stores through- 


By L. M. Lamm, Washington, D. C., Correspondent 





out the country probably aggregate three 
billion dollars annually. Returns and al- 
lowances for the year surveyed, as re- 
ported by the retail stores represented 
between 7 and 8 per cent of all retail 
sales. Taking a well-known economist’s 
estimate of 40 billion dollars as the total 
volume of retail trade for that year, re- 
turns and allowances totaled approxi- 
mately three billion dollars, if it is as- 
sumed that the rates reported in dif- 
ferent lines represented a fair sample of 
the country as a whole. 


* * * 


Dr. Klein Talks on the Potency of 


Invisible Payments 


WASHINGTON, D. C., July 8.—“Some 
foreign people may complain that the 
so-called ‘balance of trade’ between our- 
selves and them is all lopsided in our 
favor—that we sell a lot of goods to 
them and do not buy nearly enough of 
the distinctive kind of jewelry, or cheese, 
or whatever it may be that they send 
out to the world markets,” said Dr, 
Julius Klein, assistant secretary of 
commerce in a radio talk last week on 
“The Potency of Invisible Payments.” 

“They support this complaint,” he 
continued, “by citing import and export 
figures—and therefore concentrate their 
discussion of our trade relations with 
them almost wholly on the customhouse.” 

“But they ignore too often,” he said, 
“the vast invisible payments. We 
Americans may not buy so much jewelry, 
perhaps—but we buy, in that country, 
in simply enormous quantities, the thrills 
and raptures of gazing at famous 
statues, historic castles, gleaming 
glaciers, rock-bound lakes, cloud-piercing 
peaks. In buying those sensations of 
exhilaration and delight we pay ‘coin of 
the realm,’ to the people of that country 
precisely as though we had been buying 
clocks, diamonds, or dairy products.” 








E. T. Cusack, Canton, Ohio jeweler, 
has moved to his new store in the new 
Hotel Onesto building. The new shop 
is located at his former location 
Second and Cleveland Aves. N. W., and 
is one of the finest and most com- 
plete stores in the Canton area. All 
fixtures and equipment are new. Mr. 
Cusack said recently that the new 
gift section which will be a feature 
of his new store will not open for prob- 
ably another month, this to be located 
downstairs. 
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Missouri Retailers Meet at Excelsior Springs 





State Jewelers Hear Interesting Discussions Led by Trade Leaders, and Elect Officers—Kansas 
Retailers Also Choose Leaders and Participate in Convention—Banquet and Golf 
Tournament Prove Enjoyable Features 


EXCELSIOR SPRINGS, Mo., July 8.— 
With the election of officers and the 
passing of resolutions this morning, fol- 
lowed in the afternoon by a golf tourna- 
ment, the 24th annual convention of the 
Retail Jewelers Association of Missouri 
in session for two days at the Hotel 
Snapp, this, city, came to a close today. 
A delegation of the Kansas Retail Jewel- 
ers Association attending the convention 
also met during their two days stay here 
and selected officers and passed resolu- 
tions. 

Monday 


Merchandising problems, the relations 
between retailers, wholesalers, manufac- 
turers and consumers and a strong sen- 
timent against the return of the time 
guarantee on watchcases were the key- 
notes sounded at the opening sessions 
of the two-day convention of the Retail 
Jewelers Association of Missouri. De- 
spite the hot weather nearly 200 jewel- 
ers were in attendance at the 24th an- 
nual conclave of the State association. 
A great number of Kansas jewelers at- 
tended the convention as guests. 

“The Distribution of Jewelry” was 
the principal subject of discussion and 
during the day was argued from various 
angles by representatives of many 
branches of the industry. Jack L. 
Keenan, general salesmanager of the 
Illinois Watch Co., and W. P. Low of 
the merchandising department of the 
same concern handled the question from 
the manufacturers’ standpoint. They 
told of their functions in the scheme of 
affairs and were followed by other mem- 
bers of the trade. 

George Gambrill, former president 
of the Wholesale Jewelry Trade Associ- 
ation, touched on the functions of the 
wholesaler while Noble Fuller, past 
president of the National Wholesale 
Jewelers’ Association, explained the rela- 
tion of the wholesaler to the retailer. 

In this interesting discussion the re- 
tailers were represented by Tinley L. 
Combs, Omaha, Neb., regional vice- 
president of the A. N. R. J. A. Mr. 
Combs pointed out the functions of the 
retailer while Phil Dahlmeyer, Jefferson 
City, Mo., and past president of the 
Missouri organization explained the re- 
tailers’ relations with the source of 
supply. An explanation of the retailers’ 
Telation with the consumer was divided 
in speeches made by Herman Tholen, 
president of the Kansas Retail Jewelers’ 
Association and Oliver Selle, vice-presi- 
dent of the Missouri organization. Mr. 
Selle in his speech laid down a number 
of laws which must be followed if 
Success in business is expected. In brief 
the*taws were: Be good dressers: have 
well lighted stores; be a Lodge joiner; 


put personality ahead of sale prices; 
don’t move goods until customer has 
moved out of the store; step quickly to 
meet the customer; keep a clean stock; 
never lose patience; don’t be on the nega- 
tive side of the question; don’t find 
fault; and each jeweler be his own best 
customer by keeping himself dressed 
with the latest accessories in jewelry. 
An open forum held to discuss the 
question of placing time guarantees on 


OLIVER SELLE, PRESIDENT-ELECT 


watchcases brought forth a lively dis- 
cussion of the subject. The return of 
the guarantee was denounced by the 
jewelers, many of whom contended that 
it was a dangerous practice because of 
the fraud that could be practiced by 
unscrupulous manufacturers and adver- 
tisers. 
The Banquet 


The banquet was held in the dining 
room of the Hotel Snapp at 6 o’clock 
on Monday evening. Following the 
banquet a swimming and dancing party 
at Lake Maurer ended the day’s activi- 
ties. 

Tuesday 


The closing business session of the 
State association was held this morning 
when officers were elected and resolu- 
tions were adopted. In the election 
Oliver Selle, St. Louis, was chosen to 
head the Missouri organization. The 
other officers elected include: FE. E. Bur 
man, Springfield, vice-president, and 
Fred Sands, Kansas City, secretary and 
treasurer. George M. Porth, retiring 
president, Jefferson City; Phil Dahl 
meyer, Jefferson City, and A. R. Whar 


ton, Aurora, were chosen members of 
the executive committee. 

While the Missouri jewelers were 
choosing officers, members of the Kansas 
State Association were in session select- 
ing their leaders. William Glick, Junc- 
tion City, was chosen to head the Kansas 
organization, while D. E. Seig, Greens- 
burg, was elected vice-president, and L. 
B. Kimball, Eldorado, was selected as 
secretary and treasurer. 

Resolutions condemning time guaran- 
tees on watchcases and certain alarm 
clocks were passed by the Missouri as- 
sociation and concurred in by the Kan- 
sas jewelers. Copies of these resolu- 
tions were ordered sent to the watchcase 
manufacturers, the alarm clock manu- 
facturer and to other State organiza- 
tions. Commendation for Excelsior 
Springs and its institutions was em- 
bodied in another resolution. 


The Golf Tournament 


The afternoon was devoted to a golf 
tournament with two flights of players 
out under a blazing sun. One flight 
made up of the retail jewelers and the 
other of the wholesalers at the meeting. 
D. C. Sieg, of Greensburg, Kan., equaled 
the sun for hotness by turning in a net 
65 on a 72 par course to win first place 
and a Sheaffer Pen Co. desk set. Second 
place, and an electric clock, went to 
George Pilcher, of Mexico, Mo., who 
stroked a net 75. Phil Dahlmeyer, Jef- 
ferson City, Mo., knocked out a net 77 
for third place to win a cigarette acces-. 
sory set. 

In the wholesale division of the tour- 
nament, Ward Lewis, Kansas City, placed’ 
first with a net 74 to win a leather: 
traveling case, low gross prize was won 
by Dix Edwards, Kansas City, Mo., 
whose strokes totaled 85 to win a silver 
bread tray. “Dubs” prize went to J. M. 
Nookin, of Kansas City, who added his 
score to find that the total reached 153. 
A silver golfer statuette was his prize. 

About 50 entered into the tournament 
which was in charge of “Had” Whitney, 
of Kansas City, Mo. 

The Missouri “Mules,” an organization 
of traveling jewelry salesmen, sponsored 
the entertainment features of the con- 
vention. 








The Wallace Mfg. Co. has changed its 
address from 506 Broadway Central 
Building, Detroit, Mich., to 1114 Met- 
ropolitan Building at 33 John R. St., in 
the same city. In its new and enlarged 
quarters the concern is better fitted to 
serve the wholesale trade. Franz Mar- 
tini, who is the manager, has been in the 
jewelry manufacturing business for the 


last 25 years 
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Sentence Suspended on Baba Georges 
New Britain, Conn., Convicted 
of Concealing Assets 


The trial of Baba Georges in the Fed- 
eral District Court at Hartford, Conn., 
came to an abrupt close on June 26, when 
the defendant entered a plea of nolle con- 
tendre to the fourth count of the indict- 
ment charging concealment of assets 
from the receiver and trustee in bank- 
ruptcy. The other counts in the indict- 
ment were thereupon nolle prossed. 

Assistant United States Attorney 
George H. Cohen objected to the plea and 
requested the court to continue the trial, 
but his request was denied. Georges was 
thereupon sentenced to 60 days in the 
county jail, the sentence suspended and 
defendant placed on probation for a pe- 
riod of four months under the supervi- 
sion of Probation Officer Connelly of New 
Britain. 

Georges was formerly engaged in the 
retail jewelry business in New Britain, 
operating under the style B. Georges & 
Co. He was petitioned into bankruptcy 
Feb. 2, 1929. At the instance of the Na- 
tional Jewelers Board of Trade on com- 
plaint from creditors, an investigation of 
the failure was instituted by the Na- 
tional Association of Credit Men and on 
Sept. 27 Georges was indicted on charges 
of concealment of assets and falsification 
of records. 








Former Housekeeper for Baltimore 
Society Woman Sent to Prison 


for Jewel Theft 


Mrs. Marie J. Leslie, convicted on May 
9 of the theft of $173,000 worth of 
jewelry from Wanamaker’s department 
store in New York, was sentenced on 
Wednesday, July 2, by Judge Koenig in 
Court of General Sessions, to serve from 
three to six years in Auburn prison. At 
the request of Mrs. Leslie’s lawyer the 
woman will be held in the Harlem prison 
for women to appear as a witness in a 
Supreme Court action growing out of the 
sale of the jewelry. 

While employed as a housekeeper for 
Mrs. Isaac E. Emerson, society woman 
of Baltimore, Md., Mrs. Leslie, it was 
shown, obtained jewelry worth $280,775 
from the Philadelphia store of Wana- 
maker’s on a charge account opened by 
Mrs. Emerson. This jewelry she pawned 
and then came to New York and opened 
another account under Mrs. Emerson’s 
name at the Wanamaker store in that 
city. In a report made by the probation 
officer, Mrs. Leslie, it was revealed, had 
obtained jewels worth $453,775 from the 
two Wanamaker stores and also $44,000 
worth of jewelry from Bailey, Banks & 
Biddle in Philadelphia. The jewelry 
taken from the Wanamaker store in 
New York was sold to Harry Winston, 
a Fifth Ave. diamond dealer, on the 
Strength of a letter of authorization sup- 
Posedly from Mrs. Emerson. Mrs. Les- 
lie, the diamond dealer also contended, 
presented a bill from the Wanamaker 
concern showing that she was to pay for 
the jewelry with two post-dated checks. 
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Mrs. Leslie, according to the district 
attorney’s office, has a police record in 
England. 








Alleged Window Smasher Caught 
After Robbery at Portland, 
Ore., Store 


PORTLAND, ORE., June 26.—A brick was 
hurled through the window at the 
jewelry store of M. Jacoby, 137 Broad- 
way, one afternoon this week by a thief 
who stole seven watches worth $270. A 
man running away from the scene of the 
robbery was caught by two roundsmen 
for the A. D. T. burglar alarm system, 
and according to the authorities three of 
the stolen watches and a piece of broken 
glass were found in his possession. Three 
other timepieces were found in a taxicab 
parked nearby, while the remaining one 
was located on the sidewalk. 

The prisoner gave his name as John 
Thompson, 28 years old, and, according 
to the police, is wanted in this city and 
Seattle on charges of robbing the West- 
ern Union Telegraph Co. When ar- 
raigned, Thompson waived examination 
and was held for the grand jury on a 
charge of burglary. 








Portland, Ore., Jeweler Robbed 
After Being Aroused from 
His Bed 


PORTLAND, ORE., July 3—K. Fujiwara, 
Japanese jeweler, 281 Burnside St., was 
held up and robbed of $3,000 worth of 
merchandise at 7:45 A.M., last Thursday, 
by two armed men. The loss, it is said, 
is not insured. 

According to the story told by Fuji- 
wara, one of the men knocked at his 
front door, awakening him. He arose 
from his bed in a rear room and ad- 
mitted the man, who said he wanted his 
watch “fixed.” As the jeweler started to 
unlock his safe to get out his repair tools, 
a second man came unnoticed and poked 
a pistol against the jeweler’s ribs. The 
two robbers then carried the Japanese 
into the rear room, where they bound and 
gagged him and then rifled the safe 

Mr. Fujiwara told the police that 60 
watches, five valuable diamond rings, 200 
other rings, watch chains and charms 
were taken. After the robbers left, Fuji- 
wara managed to crawl to the front door, 
but was unable to attract any attention 
until he struggled almost to his feet. 
Then the driver of a transfer truck no- 
ticed him, and together they notified the 
police. Detectives responded to an alarm 
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but could find no clews. One of the men 
is described as a Mexican about 25 
years old, and the other an American a 
little older. 








Alleged Check Swindler Arrested in 
Washington, D. C. 


WASHINGTON, D. C., July 5.—With 10 
alleged successes out of 12 attempts made 
on F St. jewelers he visited, James E. 
Lynch, 30 years’ old, Del Ray, Va., tried 
one too many last week when, it is 
charged, he essayed to victimize a 13th 
jeweler and was picked up by Police- 
man H. E. Davis of the First Precinct. 
From that time Lynch’s troubles multi- 
plied rapidly. 

He was questioned at the First Pre- 
cinct station house and then taken to 
headquarters, where he was closeted with 
Detective Sergt. B. W. Thompson for 
an hour. When he emerged from the 
conferences he had 10 charges definitely 
placed against him. 

Lynch, who only recently returned to 
civilian life after spending 10 months in 
jail for issuing bad checks made a prac- 
tice, police say, of preying on jewelry 
stores. He was accustomed to visit the 
store, pick out a watch, and pay for it 
with a worthless check, it is alleged. 
Once he had possession of the watch it 
was an easy task, police aver, to pawn 
it for about one-fifth of its retail price. 
Checks totaling $509.50 were in pos- 
session of the police, and two others, to- 
taling $75, were on file, as having failed 
to “get by” merchants to whom they 
were tendered. 
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Check Forger and Embezzler Escapes 
from Cleveland Jail 


CLEVELAND, OHIO, July 3.—William J. 
McMahon, check forger and embezzler, 
has escaped from county jail where he 
was confined awaiting transportation to 
the workhouse. He was charged with 
passing a worthless check for $836 on 
the H. W. Beattie Co. in payment for a 
diamond ring and another of $650 on 
the Bowler & Burdick Co. 

McMahon pleaded guilty last week to 
passing a bad check and was fined $250 
and costs. Being unable to pay the fine 
he was sentenced to the workhouse. He 
was arrested in Baltimore on Jan. 13, 
but a defect in the indictment caused de- 
lay in bringing him to trial. 

McMahon was made a trusty in the 
county jail, and in company with two 
other prisoners was sent to the kitchen 
after supper to clean up, where Deputy 
Sheriff Reinartz stood guard over them. 
When it came time to return the pris- 
oners to their cells McMahon was miss- 
ing, and it was discovered that he had 
broken the lock on a side door leading 
to Frankfort Ave. with the aid of a 
steel knife and a hatchet, and had es- 
caped. His civilian clothes were gone, 
and he had left his jail uniform in a 
waste paper basket where he had evi- 
dently concealed his other clothes. 


McMahon is said to be wanted in 
Rochester and Omaha. He is 33 years 
of age. 
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John D. Rockefeller cele- 
brated his 91st birthday. 
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Chinese Jade 


His many philanthropies 
and endowments have been 
of inestimable benefit to the 
world, and all right think- 
ing people extend him their 
congratulations. 
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Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 


OSAKA—AWAJI-MACHI NICHOME 
OSAKA—4 CHOME KORAIBASHI 
LONDON—Ii9 REGENT ST., W. I. 
PARIS—7-9 BOULEVARD HAUSSMANN 
BOMBAY—BULLION EXCHANGE BLDG. 


PEARL CULTURE FARMS 


GOKASHO BAY AND AGO BAY MIYEKEN 
OMURA BAY, NAGASAKIK NANAO BAY, ISHIKAWAKEN 
ISHIGAKIJIMA, RIUKIU, JAPAN PALAO ISLAND 
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THIS IS OUR NEW CLASP — METAL OR STERLING 
CAN ALSO BE HAD SET WITH FINE QUALITY STONE 


Prices and sample on request. 


THE MODERN NOVELTY CO., Inc. 
126 South St., Newark, N. J. 
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Watch Smugglers Sentenced 





Three New York Dealers Sent to Atlanta Penitentiary 
for Long Terms 


After many postponements ranging 
over a period of several months, the case 
of the Federal Government against the 
three watch importers, Paul Rabkin, 
Solomon Rubman and Joseph Y. Perel- 
man, admitted watch smugglers, was 
brought to a close last Thursday by 
Judge Goddard, of the United States 
District Court, when he imposed sen- 
tences which sent the offenders to the 
Atlanta Federal Penitentiary. Rabkin 
and Perelman will serve two years each, 
while Rubman was sentenced to a term 
of 18 months. A stay of execution for 
20 days was granted to the prisoners. 

The watch dealers were arrested last 
September by Special Treasury Agents 
James J. Lynch and David Sandlands 
on the strength of evidence amassed 
through the activities of Assistant 
United States District Attorney Syl- 
vester, and representatives of the Amer- 
ican Watch Importers Association. This 
evidence revealed that the defendants 
had smuggled into this country watches 
valued at over $1,000,000, and on Feb. 
18, the eve of their trial date, the ac- 
cused men pleaded guilty to charges of 
smuggling and conspiracy to smuggle. 

Arising out of the apprehension of the 
jewelers several other arrests were 
made, including two appraisers of the 
Dish Division of the Appraiser’s Stores, 
both of whom, Samuel Stansfield and 
William Gilroy, pleaded guilty to 
charges of accepting bribes and con- 
spiracy to smuggle, and who are on the 
calendar to be sentenced next Wednes- 
day. 








Adjournment of Congress Does Not 
Kill Resolution to Investigate 
Watch Smuggling 


WASHINGTON, D. C., July 8.—Congress 
adjourned the latter part of last week 
without the Ways and Means Committee 
of the House of Representatives having 
taken any action on the resolution in- 
troduced by Representative Reid of II- 
linois on watch smuggling into the 
United States. Inasmuch, however, as 
the session of Congress which convenes 
next December is merely the second ses- 
sion of this same Congress that resolu- 
tion will still be ready for action with 
out further introduction. 

The Reid resolution was “to require 
the Secretary of the Treasury, Secretary 
of Labor, Federal Trade Commission, 
Federal Radio Commission, and Attorney 
General to furnish the House of Repre- 
sentatives information relative to the 
33 persons indicted for smuggling and 
14 watch importing companies appre- 
hended in the act of violating customs 
laws by false entries; data relative to 
the alleged watch importers’ ring and 
conspiracy by watch smuggling criminals 





by whose operations the United States 
Government is being defrauded and mil- 
lions of smuggled watches are being 
foisted on the American public; and in- 
formation relative to evasions of tariff 
laws by importers of watches.” 

The proposed investigation is the 
outgrowth of a campaign recently con- 
ducted by the American Watch Import- 
ers Association which was followed by 
action of the Department of Justice 
which unearthed a criminal plot to flood 
the American market illegally with more 
than a million dollars’ worth of watches. 








Former Porter for New York Concern 
Sent to Prison for Payroll Theft 


George F. Williams, 53 years old and 
former porter and messenger employed 
by the Sterling Diamond & Watch Co., 
150 Nassau St., New York, was sen- 
tenced last Thursday by Judge George 
L. Donnellan in the Court of General 
Sessions to serve not less than one and 
not more than two years in Sing Sing. 
The sentencing of Williams followed the 
surrender of the prisoner in Detroit, 
Mich., June 28, on an indictment charg- 
ing him with stealing the payroll check 
for $2,260 of the concern by whom he 
was employed, after having been au- 
thorized to cash it on April 29, 1930. 

Williams had been in the employ of 
the Sterling Diamond & Watch Co. for 
five years and received a salary of $30 
per week. Suffering from a chronic ail- 
ment, his employers sent Williams to the 
hospital last January for an operation, 
where the former porter remained two 
months in a convalescent state. Dur- 
ing this time he was paid full wages by 
the Sterling company. 

Upon his return to work, a complete 
change was noticed in the personality of 
Williams, who seemed to have obtained 
a new lease on life resulting from the 
operation. On April 29, Williams was 
sent to the bank with the payroll check, 
and money orders amounting to $1,000 
The payroll check he cashed, and the 
money orders he destroyed, and was 
neither seen nor heard from until he 
surrendered to the Detroit police. 

Williams was brought to New York 
to face an indictment for grand larceny, 
and told the police, having confessed to 
the theft in Detroit, that he had spent 
the money on a travel tour of the coun- 
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try, giving himself up when his funds 
were exhausted. 

The confessed thief is a British sub- 
ject, coming to this country about 15 
years ago. 








Woman Bookkeeper for Buffalo, 
N. Y., Concern is Sought on 
Charge of Grand Larceny 


BuFFALO, N. Y., July 5.—Alleged to 
have stolen $125,000 from her employers 
over a period of 11 years, a woman book- 
keeper for the King & Eisele Co., manu- 
facturing and wholesale jeweler, is 
being sought by local police on a war- 
rant charging grand larceny. 

According to statements made to the 
police by officials of the local jewelry 
firm, the money was taken in weekly 
sums ranging from $150 to $280 while 
the bookkeeper was employed by the 
concern and had charge of the payroll 
for company employes. According to 
Harold W. Hill, secretary of the com- 
pany, an audit of the books show that 
her first misappropriation was $25 in 
February, 1919, and that her last was 
for $350 in June of this year. 

Members of the firm were discussing 
on June 28 the matter of reducing the 
payroll during the summer months. The 
bookkeeper was present during the con- 
ference. After turning over her books, 
on request of members of the firm, it 
is charged, she walked out of the office. 
She has not been seen since that time. 

Payroll padding is held by the com- 
pany as responsible for the loss. Offi- 
cials claim the bookkeeper drew checks 
for large wage sums each week, keeping 
the balance over the actual wages. 

Court orders for seizure of any prop- 
erty the woman might have revealed 
that her $25,000 home in the suburb of 
Snyder is mortgaged for $21,000. Sev- 
eral bank accounts have been located, 
none of which, however, showed more 
than a few dollars’ balance. 





Diamond Mining Companies Must 
Regulate Product 


WASHINGTON, D. C., July 3.—Reports 
have just been received here of the 
meeting of the Anglo-American Corp. 
of South Africa. L. A. Pollak, deputy 
chairman of the corporation, speaking of 
the diamond market, said in part: 

“While the general trend of diamond 
consumption has moved steadily upward 
over a number of years and will assured- 
ly continue to do so with the ever-increas- 
ing wealth of the world, there is at any 
moment a limit to the quantity that can 
be absorbed. It follows, therefore, that 
diamond mining companies must regulate 
their operations according to the require- 
ments of the market if they are to avoid 
finding themselves in a financial morass. 
Even if a company possesses ample re- 
sources, it cannot go on producing indefi- 
nitely if there is no outlet for its prod- 
uct, or only an inadequate one.” 

Mr. Pollak’s references had to do 
with production and not prices of dia- 
monds. 
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The Antwerp Exhibition 





Diamond Section at Belgium’s Centenary 
Fair Attracts Attention 


Since the opening of the Antwerp 
Exhibition on May 17 marking the cen- 
tenary of Belgium’s independence, the 
section devoted to the display of dia- 
monds and precious stones has attracted 
the attention of royalty as well as the 
general public. Diamond firms through- 
out the city are making some of the 
finest displays at the exhibit a few of 
which have been illustrated in these 
columns in previous issues. 


The official opening of the exhibition 
was marked with the presence of many 
government officials and leading diamond 
men. The guests were received by I. 
Lipschutz, president of the organization 
committee and of the Belgian Diamond 
Syndicate, assisted by Jules d’Ans, gen- 
eral secretary of the committee, Gustave 
Garitte, Mayor of Berchem; Sam Tol- 
kowsky and Henri Van Dan, vice-presi- 
dents and Max Goldmuntz, treasurer. 

Mr. Lipschutz, in his welcoming 
speech, thanked the Minister of Labor 
and the numerous visitors, for their 
presence at the opening of the section. 
He recalled that this was the third occa- 
sion upon which the members of the dia- 
mond industry have had the honor of 
receiving Mr. Heyman, a fact which 
proved that the Government is appre- 
ciative of the importance of the Belgian 
diamond industry, and declared on be- 
half of his fellow members, their deep 
sense of gratitude for this regard. The 
erection of the diamond section, he 
added, was not actuated by any desire 
of gain, but was merely the contribu- 
tion of the diamond industry as such, 
to the Centenary celebrations. They 
wished to show the public how the raw 
mineral is extracted from the ground, 
followed with a detailed and comprehen- 
sive explanation of how the raw stones 
thus dug up, were cut and polished 
until they became the finished article. 
The jewelers displayed their art in 
mounting the finished stones. 

Mr. Lipschutz then furnished some 
detailed statistics with regard to the 
annual amount of salaries distributed 
to the workmen and the amount of the 
yearly exports. These two sums were 
respectively 600 millions, and over 2% 
milliards of francs. 

At the conclusion of these remarks, 
the speaker was warmly applauded. 

Mr. Heyman briefly replied and 
thanked Mr. Lipschutz, and those asso- 
ciated with him, for the warmth of his 
reception. He was sure that this visit 
would give him the greatest of satis- 
faction and was happy to note that the 
Diamond Section was the first of the 
Belgian sections to be opened. On his 
own behalf, and that of the Government, 
he concluded by wishing every success to 
the industry in the future. 

The party then moved off to inspect 
the various exhibits. Later a luncheon 
was served to the guests. 
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Philadelphia Guild of Retail Jewelers 
Adopts Constitution and Plans 
for Fall Campaign 


PHILADELPHIA, July 9.—The Philadel- 
phia Guild of Retail Jewelers now is an 
accomplished fact, and by another year 
a chain of such organizations, composed 
of retail cash jewelers, will be estab- 
lished in every populous center in the 


err: gay 





I. J. SCHERER, SECRETARY 


State, according to plans of its officers 
and leaders in the retail jewelry business. 

At the second meeting of the Guild, 
held at Boothby’s, a constitution and by- 


laws were adopted and plans made fora - 


meeting in September at which further 
plans for furthering work for the in- 
terests of every retailer in the city will 
be taken up. 

Membership fees are based on a basis 
of % of 1 per cent of the gross business 
done by each member. 

Permanent committees on ethics and 
practices, finance and advertising, mem- 
bership and education and research are 
to be appointed. 

It was decided to omit the August 
meeting, as many members will .be out 
of the city, and to concentrate activity on 
the September meeting. At the second 
meeting the attendance of a large num- 
ber of retailers not present at the June 
or organization meeting was notable. 

Irwin J. Scherer, of 1420 Chestnut St., 
was elected secretary, and the commit- 
tees provided for in the constitution will 
be appointed at the September meeting. 

Plans for the proposed chain of guilds 
throughout the State are to be taken up 
soon. Every city and town of any size 
will be visited by John D. Enright of 
this city and a committee, with a view 
to organization. Mr. Enright is presi- 
dent of the guild and also of the Penn- 
sylvania Retail Jewelers’ Association. 
With a strong State-wide organization 
functioning within a year, members be- 
lieve they will have little difficulty in 
eradicating many evils that now beset the 
business. A strong drive for an auction 





ordinance that can and will be enforce 
is also on the program, as well as prob. 
lems of excessive taxation and other 
evils. 

















Vestal Bill for Design Registration 
Passes the House 






WASHINGTON, D. C., July 7.—Manp. 
facturers and designers in many lings 
rejoiced last week when the House of 
Representatives, July 2, passed the go. 
called Vestal Design Registration Bij 
and sent it to the Senate. This bill, 
which provides for quick protection to 
designers and manufacturers in the way 
of copyrighting designs, has been before 
Congress for many years, in one form 
or another. The bill introduced by Con. 
gressman Vestal of Indiana, this year, 
was finally brought up by its introducer 
just before adjournment of the House, 
At present protection on design is done 
by what is known as “Design Patent” 
which requires considerable time and dis. 
tinct expense. Under Congressman Ves- 
tal’s measure it opens the way for pro 
tection by registration, which is as easy 
as copyright is at the present time and 
done in practically the same way. 

The measure in the past has been en- 
dorsed by a number of organizations 
in the jewelry trade but the last bill was 
not brought before the industry for spe 
cific endorsement. This bill, it is under. 
stood, can come up in the Senate in the 
second session of this Congress which 
begins in December. 



























Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U.S. Gov’t New York 

Date Official Assay Bars Official 
Fale dies csc 1544 36% 33% 

eh ere 15% 35% 33% 

= acne 155% 36% 33% 

we. eer 155% Holiday Holiday 

J Re 15% 36 335% 

on eee 15% 363% 34 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended July 5, 1930 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 


IE Bos sR a? $20,933.27 
Gold bars paid depositors..... 20,068.32 
_ oe 

PMD 620 .ccesie eo erase areas cio ote $41,001.59 


Of this, gold bars exchanged for gold 
coins are reported as follows: 


Date Ecce 
MMA 8 ay orien ost arabe Meare eae 5,071.5 
ad See roticd ere et eer 
a. | | Oe RRs RA Cie 10,508.48 
NR 5 it oath a $20,938.21 








Melvin L. Schlauch, who has bet 
conducting business at 341 Broad % 
Montoursville, Pa., is now permane 
located in his new store at 338 W. Foutt 
St., Williamsport, Pa., where he 
tinues to make a specialty of fine jewell! 
expert repairing and engraving. 
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Attractive gift section at the store of T. & E. Dickinson & Co., Buffalo, N. Y. 
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EACH PIECE MARKED 
tp WITH THE NAME 


GY “HAWKES 


Quite the Vogue 











— a a 


This display easel printed 
in silver supplied to deal- 


ers selling Silver Hostess. 


(Grand Prize—Paris) 





T.G. HAWKES @ CO. CORNING, N.Y. 


New York Office 


i Coast Office 
542 Fifth Avenue Makers of Rock Crystal Glassware for Over Half a Century — Geary St 
San Francisco 








July 10, 1930 





+ 
se 





f 
i 
m9 
Pern 
wa 
| 
: 
4 
4 
. 
k 
* 


Sv yebeit p< 














THE JEWELERS’ CIRCULAR 53 


Keep the Gift Stock Moving 


Success depends on a constant flow of fresh offerings : 


By HARRY R. TERHUNE, Field Editor 


OOKING back after visiting several hundred 
jewelers, one striking thing stands out and that 
is the manner in which articles usually classified 

as gifts are merchandised. 

Certain fundamental merchandising rules are followed, 
it seems, by all successful stores. Chief of these is that 
the operation of a gift section in a jewelry store calls 
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for different modes of buying, selling and advertising 
than those carried out by the average jeweler in the 
average jewelry store. 

A. 8. Pfleuger, Roanoke, Va., said, “Often the reason 
a gift department goes dead is because the stock is dead. 
Customers have seen the same stock for so long that they 
are tired of it and so put the jeweler down as an old 
fogey.”” 

A successful gift department, it seems, depends upon 
aconstant flow of fresh goods. This inward flow must 
not be greater than the outward sales flow, else the 
shelves will become clogged. 

No matter how clever the buyer may be, it is certain 
that a definite proportion of a carefully bought gift 
stock will “go dead.” It is then that the merchandising 
ability of the jeweler is called into play. If he is keen 
enough to sense this condition and take immediate action 
to rid his shelves of these dead numbers, the loss that 
istaken through a drastic mark-down is relatively smaller 
than the loss that must be taken if the tendency to hang 
on to the slow movers is followed. 

Stores like Brodnax, Memphis and Edwards & LeBron, 
Chattanooga, find it good business to pay extra commis- 
sion to their selling forces or to take advantage of “Dollar 
Days” as a means of cleaning house. Other stores have 
found it pays to have one-priced tables, that is tables with 
only $2, $5 or even $1 articles on them. If an item does 
hot move at $5, it is changed to the $2 table, even if its 
original cost is $2. 





A number of jewelers expressed the opinion that these 
fast merchandising tactics are necessary in their gift 
sections. They go on the old business axiom that an 
article is only worth what it will bring, that the cost has 
nothing to do with the selling price. Regardless of 
whether their gift departments are arranged in old 
Italian style, or have a moderne motif, the articles on 
display must have the proper customer appeal. 

One jeweler told of how when he received a large ship- 
ment of say 100 new items, he would only show 20 of 
them a week for each succeeding week. In this way he 
could always claim to have something new. In this case, 
this procedure was quite necessary, as this man was a 
long way from the market. The technique however was 
apparently right, for this store maintained a reputation 
for always having something novel. 


CCORDING to one jeweler, many sales to new 
customers come from lively window displays. A 
very accurate check was kept for a brief time for the 
purpose of discovering the motive that caused people to 
patronize the gift department of this store. It was dis- 


























covered that some 90 per cent of the new customers were 
attracted by the window displays. Old customers came 
back because they found a sufficient amount of new goods 
to keep their interest aroused. 

Summed up, it seems that the real reason for a gift 
department in a jewelry store is that if the high grade 
store places its entire dependence upon the high grade 
trade solely it fails to make many lower priced sales, 
hence the appeal to the masses. 
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GIFTS. ARTWARES AND 
NOVELTIES ASSOCIATION 


EXECUTIVE OFFICES: 


THE MERCHANDISE MART 


CHICAGO ILLINOIS 
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The sandwich plate, gob- 
let and sherbert shown 
hereunth are made in 
crystal and in many dif- 
ferent colors. They are 
attractively priced 


This unusual lamp with 
an Italian pottery base is 
embellished with a grace- 
ful figure depicting the 
“Danse.” The print deco- 
rations and color tints of 
the shade harmonize with 
the base. The complete 
lamp retails for about $7 


~~ 





A Royal Worcester ser- 
vice plate in the “Mar- 
jorie” pattern executed in 
rich enamel in many coi- 
ors. This same pattern 
may be obtained in a 
complete dinner service 





Above: This creamer, sugar bowl and tray in pew- 
ter embody grace and charm in their design. The 
workmanship is of excellent quality. The set retails 
for the sum of $11 
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Gifts for the Home 


HILE warm weather, with its garden parties, 

vacations and outdoor sporting events, occa- 

sions which frequently call for gifts or prizes, 
has really just started in earnest, the jeweler, in his 
anxiety to secure some of this business, should not 
overlook the demands of the approaching fall and win- 
ter months, which are “just around the eorner.” Within 
the next few weeks the show rooms of the importers’ 
and manufacturers’ as well as the exhibit halls at the 
approaching gift shows will be resplendent with new 
gift and art creations. 















Alert buyers and wideawake jewelers are preparing 
for this fall and winter demand which is certain to 
come with the passing of the summer holidays and the 
arrival of cooler weather, followed by the usual pro- 
gram of social events. Bridge parties, banquets and 
the many other affairs which are so popular in cooler 
weather present innumerable sales possibilities for the 
jeweler conducting a gift section. 



















If the jeweler is anxious to secure some of this lucra- 
tive business (and who among us is not) he should plan 
now. ‘There are any number of ingenious merchandis- 
ing methods which he can adopt, all designed to make 
the public realize the fact that the jewelry store is the 
gift store. The attractiveness of many gifts now being 
shown in the market make them excellent additions to 
any jeweler’s stock. They can be used to make displays 
of outstanding merit and while on exhibition frequently 
serve as attractive ornaments for the interior of the 
store. 





Below: The simple lines in this new and attractive 
pewter ware dresser set symbolize good taste. The 
entire set is made of heavy gauge metal. It retails 


for about $34 
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No. 1600 * : ~ s RI Ky \ ae No. 1600 
12 Inch Candle / OW gt 12 Inch Candle 
Top Cut Like : Se a Whe | Top Cut Like 
Vase is , Sto : Vase 


No. A194. 14 INCH BOWL 
GOTHIC DESIGN. SQUARE FOOT. 


Manufacturers of 


Pewter, Cut and Engraved The Pairpotnt Corporation 
Silver Plated Ware, Crystal Glass, New Bedford, Mass. 


Metal Electrolters, Fancy Colored 43-47 West 23rd St. . New York City 
228 Coristine Building, St. Nicholas St. Montreal, Can. 


Decorated Glass Shades, Blown Glass 150° Post St. ; " : Ses Veen 




















F OR THE PERFECT HOSTESS 
- - PICKARD SERVICE PLATES 


Unlimited combinations in de- 
sign and color—priced from 
$50.00 to $150.00 a dozen re- 
tail. 














To the lover of horses and dogs, these 
* cocktail glasses will give many pleas- 
ing moments. They also come in the 


PIC KARD highball sizes with various decorations. 


Incorporated Manufactured - Imported and Stocked by 


4853 F. PAVEL & CO. 


Ravenswood Ave. 
Chicago, III. 15 WEST 37th STREET 
NEW YORK, N. Y. 


* Own Glassworks, BOR-Haida, Czechoslovakia 











Hotel Stevens Room 800 





| No. 46 Send for latest leaflets 
| CHICAGO GIFT SHOW 
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A view of the 
china and glass- 
ware section of 
the Greenleaf 
& Crosby Co.’s 
jewelry store at 
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Jacksonville, Fla. 
Throughout the 
room are placed 
tables displaying 
attractive gifts 


selling More China and Glassware 


Methods Used by the Greenleaf & Crosby Co., Jacksonville, Fla., to Increase Sales 


HERE are several worthwhile features evident in 

the Greenleaf & Crosby Co.’s china, glass and gift 

department. Perhaps the most outstanding one of 
this well known firm of Jacksonville, Fla., jewelers, is 
the special “Orange” china designed by them. 

For 30 years, the Greenleaf & Crosby Co. has been 
able to truthfully tell its clientele that this fine china 
camnot be purchased anywhere else in the world. The 
decorative motif is oranges and their foliage, while the 
ware has a delicate orange colored tint, so the name is 
well chosen. One naturally associates Florida with 
oranges, hence logical reason is given visitors to spend 
money for out of the ordinary china. Many of the fine 
Florida homes, especially at Palm Beach and Miami 
Beach have their complete “Orange” china sets which 
cost their owners upward of $450. 

The company has specialized in the better grades of 
china and glass for many years. For some time past, this 
department has been under the charge of Mrs. C. A. 
Tracy. Some 28 open stock patterns in china are now 
carried. This is twice as many as were stocked a quarter 
facentury ago. Then, an array of 14 patterns seemed 
mormous. In crystal, it takes 22 patterns to cover this 
firm’s chosen field. Recently, considerable concentration 
has been done in buying methods so that merchandise is 
bought from only five china houses and seven crystal 
firms. The policy of keeping china down to a base of 
three dozen is working out well. 

The accompanying photograph gives a fair idea of the 
size of this large selling room, as well as the scope of the 
stock. Mrs. Tracy gives each maker of china and of 
glass, a week’s display on the individual tables. As wide 





a variety of subjects as is practical are spread on the 
various tables, for experience has shown that articles 
on the shelves or in the cupboards do not sell as readily 
as those on the tables. 

A practical idea for other jewelers who have china 
salesrooms apart from the main selling space was un- 
covered. Plated flatware and pewter fit in very well 
with china and glass. To the left of the elevator entrance 
is a 20-foot space devoted to one well known concern’s 
flatware. Four open stock patterns are satisfactorily 
carried. 

All metal goods, pewter and brass especially, are sales 
producing adjuncts to a china department. In Mrs. 
Tracy’s experience, the early American reproductions in 
pewter blend nicely with china and glass for sales dis- 
plays. 





Chicago Gift Show to be Held from 
August 4 to 9 


¢ URING the week of Aug. 4 when the Jewelry and 

Allied Trades Show will be held in Chicago, the 
Gifts, Art Wares and Novelties Association will stage 
its ninth annual exhibit at the Stevens Hotel. Five 


floors will be utilized to show gift merchandise to buy- 
ers who are expected in Chicago from all parts of the 
country. 

The office of the Gifts, Art Wares and Novelties As- 
sociation is located at 58 E. Washington St., Chicago, 
where information about fhe show may be obtained. 
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oA Carr Craft 


PEWTER SPECIAL 








. . . that is being shown to the 961,796 readers 
of The American Home and The New York 
Times Magazine. 


A console set of modern New England crafts- 
manship, yet embodying all the grace, simplicity 
and cool lustre of antique pewter ware, is finding 
its way into the best of shops and the best of 
homes. 


Here is an opportunity to present an article of 
immediate sales appeal, at a surprisingly low 
retail—only $5.00—and yet obtain on it an 
excellent profit. Your order will be given prompt 
attention. M. W. Carr & Company, West Somer- 
ville, Mass. New York Salesroom, Philip E. Ebb, 
Room 516, Fifth Avenue Bldg. Pacific Coast 
Salesrooms: Sunderland & Miller, Inc., 200 W. 
Sth St., Los Angeles, or 153 Kearney St., San 


Francisco. 
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.. as seen in 


. as seen in : 
The American Home 


The New York Times Magazine 


July 2ist to Aug. ist 
Eastern Mfrs. & Imprs. Exhibit 
Walter F. Rae 702-703 

mer 
CHICAGO, ILLINOIS 


July 14th to 18th & 
Southern Gift & Art Assn. 
W. B. Fambrough, Room (28 * 
Atlanta Biltmore Hotel 
ATLANTA, GEORGIA 
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GIFTS OF CHARACTER IN METAL 
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GLAS SWARE 


* 

9 for your table 

Kew new creation in appealing glassware by Heisey, 

Nena No. 1401, is one that women everywhere 
are approving. It is daintily executed with a charm. 
ing lily of France pattern, and comes in clear crystal 
and four colors. Especially distinctive in the rare 
Alexandrite tint, an unusual orchid tone that dis. 
criminating customers favor. Your customers will 
respond to displays of this delightful glass. 


A. H. HEISEY & COMPANY, Newark, Ohio 
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VASES 


In “Old Mor- 
gantown” Vases 
you are sure to 
find ones that are 
different from the 
usual forms. 
Blown and _ fash- 
ioned by expert 
craftsmen this cas- 
ual item of home 
decoration 
is given an artis- 
tic touch that 
raises it to true 
decorative levels. 

The Vase is Crys- 
tal combined with 
Black, Ritz Blue or 
Spanish Red. 


> 
Norgantou 
GLASSWARE 


MORGANTOWN GLASS WORKS 
Morgantown : - : W. Va. 


Our representatives cover the country. 
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Perfume is at- 
tractively fea- 
tured in this 
window display 
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made recently 
by Leo Miller, 
retail jeweler, 
New Orleans, 
La. . 
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Merchandising Perfume in the Jewelry Store _ 


A New Orleans, La., Jeweler Adopis Novel Plan to Attract Customers 
to His Establishment 


C ERFUMES and cosmetics, ranking as they do 
among the items which produce the greatest 
volume of retail sales, are finding a place in the 

retail jewelry stores of this country. Jewelers have found 
that the attractive manner in which manufacturers pre- 
sent their products and the rapidly growing demand for 
perfumes, cosmetics and toilet articles make them desir- 
able in the gift section. 

Leo Miller a retail jeweler in the Roosevelt Hotel, New 
Orleans, La., is one of the host of firm believers that 
perfumes are really business builders. In the merchan- 
dising of perfumes Mr. Miller has adopted an ingenious 
plan. Here is what Mr. Miller says about this plan: 

“About nine months ago I decided to give perfumes a 
trial and made attractive displays in both front and 
side windows of my store. My establishment is a part 
of the Roosevelt Hotel building where the front windows 
are next to the great entrance and the side windows show 
in the hotel lobby. 

“I instructed my salespeople to offer a drop of perfume 
to every woman who came into the store and this re- 
sulted in the immediate sale of small bottles and later 
sales in larger quantities. Women are always interested 
in fine perfumes and it is not difficult to get them inter- 
ested even though they have no idea of purchasing per- 
fume when they come into the shop. I always take it 
for granted that folk who enter a jeweler’s shop are in a 
buying mood and, as perfume is a luxury commodity, 
are receptive to sales effort directed toward this mer- 
chandise. 





“Often a customer seems unable to make up his or 
her mind about what piece of jewelry to send for a gift, 
and before permitting the customer to depart empty 
handed, we always suggest perfume. It has been found 
that this policy has resulted in the making of many sales 
which would not have been made otherwise. Other sales 
have resulted through a more direct effort. Through 
special connection with people in the hotel I send out 
cards suggesting the gift of perfumes for wives, sweet- 
hearts and friends. I am enthusiastic over the possibil- 
ities of perfume as a business builder in a jewelry shop.” 

Mr. Miller makes some unusually attractive window 
displays featuring perfume. One of them is shown here- 
with. He maintains a permanent perfume display in the 
front section of his store where he keeps opened samples 
on the counter. 





Plans for Kansas City, Mo., Gift Show 


Three floors, the third, fourth and fifth, will be given 
over to the seventh annual gift show, which will be held 
in the Hotel Baltimore, Kansas City, Mo., from Aug. 18 
to 23. Many of the exhibitors who have had space in 
former shows held at Kansas City, have made reserva- 
tions this year and will be represented with many new 
items. 

The show will be on a larger scale than usual, accord- 
ing to Fred Sands, manager. Most of the space has been 
taken already and inquiries are still being received. 








































































LONDON, June 28.—Some important, 
interesting and detailed information as 
to the action of the South African gov- 
ernment, the big producers and the 
Syndicate that has resulted in a stabil- 
ized diamond market was brought out 
in the address of L. A. Pollak, Deputy 
Chaisman of the Anglo-American Cor- 
poration of South Africa at the 13th 
ordinary general meeting of share hold- 
ers held in Johannesburg on May 17. 
In the course of his address, Mr. Pollak 
after reviewing the general financial 
condition of his company and matters 
relating to the gold interest, took up the 
subject of diamonds specifically. On this 
point, he is reported by one of the lead- 
ing journals of this city* as follows: 


Mr. Pollack’s Comprehensive Review 
of the Diamond Situation 


With regard to the diamond trade 
generally, it was pointed out last year 
that it was the four Conference prod- 
ucers who bore the brunt of the sacri- 
fices necessary in order to enable the 
market to absorb the large production 
of diamonds. resulting from the alluvial 
discoveries. The possibility of a repeti- 
tion of discoveries like those made at 
Lichtenburg and in Namaqualand was 
also referred to when it was stated that 
the inauguration of scientific prospect- 
ing supplemented by vigilance on the 
part of the big producers should restrict 
the chance of surprise discoveries with 
the consequent disorganization of the 
trade. Finally it was suggested that a 
world trade depression would alone delay 
the restoration of the prosperity of the 
Conference producers. 


Let us now examine these points in 
the light of recent events. As has been 
announced, a conference to consider the 
diamond industry generally and the al- 
location and terms of sales in partic- 
ular was recently convened by the Union 
Government, and to this his Honor the 
Administrator for South-West Africa 
and representatives of the Conference 
Producers and the Diamond Syndicate 
were invited. Before it entered the Con- 
ference the Government was supplied 
not only with full information regard- 
ing the trade generally but with definite 
proposals designed to protect it and 
insure its future prosperity. You will 
have seen as a result of the discussions 
which took place the Minister of Finance 
stated in the House of Assembly: 

“I may say negotiations have been 
carried on by the Government and 
other big diamond producers in 
South Africa as well as the syn- 
dicate with a view to the conclusion 
of a satisfactory inter-producers’ 











*African World. 
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and sales agreement to take the 
place of the existing ones, which 
expire at the end of the year. I am 
happy to say that a basis of agree- 
ment has been reached both for the 
allocation of quotas for the big 
producers and the sales of Union 
and South-West diamonds, _ the 
Union Government likewise under- 
taking to limit its sales of diamonds 
produced from the State areas in 
accordance with the volume of 
trade.” 


To this statement I would like to add 
that a basis of agreement has also been 
reached with those very important pro- 
ducers whose properties are situated out- 
side the Union, and, indeed, outside the 
British Empire. 

The limitation of sales in accordance 
with the demands of the market and 
their restriction to one channel have 
long been recognized as basic principles 
of the diamond trade, and, by giving 
its approval to former inter-producers’ 
and sales agreements, the Government 
has already indorsed the wisdom of these 
provisos. The recent conference was, 
however, the first one at which the Gov- 
ernment appeared in the capacity of an 
actual producer in addition of its normal 
role as arbiter of a leading national in- 
dustry. The pronouncement of the 
Honorable the Minister of Finance is, 
therefore, of very special significance. 
The action of the Government in join- 
ing the other big producers in protecting 
the trade by limiting sales in accordance 
with the requirements of the market is 
courageous and statesmanlike, and as 
such will be applauded by the diamond 
industry the world over. Furthermore, 
the attitude adopted by the Government 
and its declared policy in respect of the 
control of production, will insure the 
prudent exploitation of any further dis- 
coveries which may be made, of which, 
incidentally, there were none during the 
past year. 

Unfortunately, the full benefit of these 
provisions will not be felt immediately, 
as the subject of my third reference— 
a world-wide depression—has_ super- 
vened, following upon the financial crisis 
in the United States of America. An- 
other matter which for many months 
has caused the diamond dealers in Amer- 
ica to curtail their purchases has been 
the tariff proposals relative to diamonds, 
which have been before the Congress of 
that country. I am pleased to be able 
to tell you, however, that at a joint sit- 
ting of the Senate and House of Repre- 
sentatives a reduction of the import duty 
on cut and uncut diamonds has been 
agreed, and will become effective with 
the final passage of the new tariff law. 

I am confident that the efforts to 
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solve the problems of the diamond jn- 
dustry, culminating in the success of 
the Cape Town Conference, have im- 
parted to the foundations of the trade 
a degree of cohesive strength which they 
never before possessed. When the dis- 
organization caused by the financial] 
crisis has been overcome, I have no 
doubt that the diamond trade will again 
enter upon a period of prosperity, and 
I am the more confident of this because 
the recuperative powers of the United 
States of America, which is of course 
by far the largest consumer of diamonds 
in the world, are very great. 

I will now turn to another important 
development which has taken place since 
our last meeting. I refer to the for- 
mation of the Diamond Corporation, 
Limited. In the speech from the chair 
at the annual general meeting of the 
De Beers Consolidated Mines held at 
Kimberley last December, mention was 
made of this projected flotation. It was 
then explained that the object in view 
was for the producers to become joint 
owners with the syndicate of the ab- 
normal accumulations of stock resulting 
from past over-production, the disposal 
of which was to be so regulated as to 
insure that it did not deprive the produc- 
ing companies of enjoying a fair share 
of the trade. Effect has now been given 
to this proposal by the creation of the 
above corporation, which has acquired 
these large accumulations of stock, and 
will market them in accordance with the 
capacity of the trade to absorb them. 
The advantage of this scheme to all dia- 
mond producers is too manifest to call 
for elaboration. 

In conclusion, I would say that as a 
result of the efforts of the leaders of 
the diamond mining industry in South 
Africa and elsewhere, the trade is basic- 
ally sounder today than ever before in 
its history, and only needs a recovery in 
the world economic situation to reap the 
full benefit of the work which has been 
accomplished. 








BUSINESS RECORDS 





Frank’s Credit Jewelry Store, New 
Castle, Pa., is reported to be in bank- 
ruptcy. 

An involuntary petition in bankruptcy 
has been filed against William C. Hall, 
Springfield, Ill. 

The M. Herschman Co., Inc., Jersey 
City, N. J., is in the hands of a receiver 
and the business will be discontinued. 

The Stevens Jewelry Store, Lakeland, 
Fla., has filed a voluntary petition in 
bankruptcy. Assets are given as $9,900 
and liabilities $25,053. 
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NEW YORK NOTES 





The business of Edelstein Bros., deal- 
ers in precious stones, this city, has been 
incorporated at Albany, N. Y., with a 
capital of $5,000. 

Morris L. Alexander, diamond impor- 
ter, 20 W. 47th St., returned to this city 
last week on the Leviathan, after a tour 
of the European diamond markets. 


Philip Krasow, manufacturer of wed- 
ding rings, 41 John St., announced last 
week that his office and factory will be 
closed every Saturday during July and 
August. 

L. Barton Brookov, jeweler, formerly 
located at 1574 Broadway, is now situ- 
ated in new quarters on the fourth floor 
of the building at 595 Fifth Ave., where 
he is doing business under the style of 
L. Barton Brookov, Inc. 


Miss M. S. Wittnauer, president of 
the A. Wittnauer Co., manufacturer of 
watches, 402 Fifth Ave., sailed for Eu- 
rope last Saturday on the Rotterdam. 
While abroad, Miss Wittnauer will visit 
the various factories and look over the 
business situation abroad. 

Mr. and Mrs. Harris Sacks, 1936 
Third Ave., this city, celebrated their sil- 
ver wedding anniversary recently with a 
lawn party followed by a dinner and 
dance at Brookstone’s Lakeside Terrace, 
Verona, N. J. Mr. Sacks is a member of 
the Metro Sacks Co., jeweler, 43 W. 125th 
St. 


A special meeting of the Executive 
Board of New York City Retail Jewelers 
will be held tomorrow (Friday) night 
at the Hotel Astor, at 9 o’clock. Matters 
important to the trade will be dealt with 
and the officers of the different organ- 
izations are urged to be present. Chair- 
man A. Landau will preside at the meet- 
ing. 

A meeting of the Brooklyn Retail 
Jewelers Association will be held tonight 
(Thursday), at the Johnson building, 
Nevins and Fulton Sts., Brooklyn, in 
Room 71. The jewelers will gather at 
about 9 p. m. This is the first summer 
meeting that has been held by the organ- 
ization since its inception, and this ex- 
ception is due to the coming national 
convention of the A. N. R. J. A., to be 
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held at the Hotel Pennsylvania, Sept. 14 
to 19. The Brooklyn organization will 
discuss tonight plans for the cooperation 
with the national association and all 
members are being urged to attend. 
Refreshments will be served to those 
present at the close of the meeting. 

A meeting of the creditors of Tucker 
& Freedman, Inc., 5 Wabash Ave., Chi- 
cago, was held last Thursday in the 
offices of Goldman & Frier, attorneys 
for the bankrupt, 15 Maiden Lane, at 
which an offer of a cash settlement of 





25 cents on the dollar was accepted by 
almost all the creditors. Prior to the 
filing of the petition in bankruptcy a 
committee of the creditors had attempted 
to arrange an extension whereby the 
creditors would receive 100 per cent 
settlement but these proceedings were 
prevented by the action of some of the 
creditors who took steps to force the 
collection of their accounts. As a re- 
sult, an involuntary petition in bank- 
ruptcy was filed against the debtor. 


Rose Friedman, after being abroad for 
several months, disembarked from the 
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Aquitania last Saturday in the custody 
of Detective Joseph Smith, of the Oak 
Street station, who was sent to France 
by the New York police to return 
her to this country to face charges 
of grand larceny. Miss Friedman was 
formerly in the jewelry business at 48 
W. 48th St., and in the indictments, is 
charged with having absconded with a 
large amount of jewelry given to her on 
memorandum by two New York jewel- 
ers. Upon her arrival in France, Nov. 
27, 1929, she was arrested by the French 
authorities and charged with smuggling 
into that country jewelry amounting to 
$100,000. Extradition papers were 
procured, and Miss Friedman is now out 
on $10,000 bail, awaiting arraignment on 
the indictments. 


Joseph D. Little, for many years man- 
ager of the Sterling Silver Galleries of 
the International Silver Co., 15 Maiden 
Lane, has severed his connections with 
that concern and, accompanied by Mrs. 
Little, is at present enjoying a trip to 
Baracoa, Cuba, to visit his son, who has 
for the past four years been located 
there with the Di Giorgio Fruit Co. 
They expect to return about July 25. 
George Ohl, who has been successively 
superintendent of Factory W, (Wilcox 
& Evertson Co.), Meriden, Conn.; Super- 
intendent of the La Pierre Mfg. Co. 
plant at Newark, N. J., which was re- 
cently purchased by the International 
coneern, and later transferred to Wal- 
lingford, Conn., succeeds Mr. Little as 
manager of the Sterling Silver Galleries 
and will assume his new duties upon the 
completion of his vacation, July 21. 


The curiosity of a small boy who ac- 
companied his mother to the jewelry 
store of I. P. Rosow, 1233 Fulton St., 
Brooklyn, last Monday afternoon almost 
caused a riot, brought police and firemen 
and a large crowd and resulted in four 
people running from the store with 
smarting eyes from an attack of tear 
gas. The jeweler was showing the 
woman some jewelry when the boy 
wandered behind the counter and acci- 
dentally knocked a tear bomb from the 
shelf, which, falling to the floor, ex- 
ploded. The jeweler, his clerk, the boy 
and his mother were immediately hidden 
in a spray of tear gas. ‘To escape the 
gas the four rushed from the store. 
Passersby thought there had been a 
holdup and summoned police. Somebody, 
seeing the gas emerge from the door of 
the store, thought there was a fire and 
sounded a fire alarm and the engines 
came clanging to the scene. Mr. Rosow 
covered his face with a handkerchief 





(Continued on page 63) 
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Over One Hundred Years the Jewelers’ Bank 





A Bank’s Best Friend 
Is a Satisfied Customer 


F corr Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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PRust compan! We Welcome New Business 


Main Office—149 Broadway 
Undivided era — Branches—Battery to the Bronx 


Twenty-five 
Million Dollars = Resources Over a Quarter of a Billion Dollars 
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th eweler—especiall The author has written many works on Gold and Silver. His book as 
A valuable book for . J P y per above title contains 376 pages, and 96 plates in Photogravure, 


if he seeks, or now enjoys, a large sale of old showing nearly 400 specimens ... many of them never before pub- 
ss = lished. Handsomely bound in blue cloth, stamped in silver. Price 
Silverware or r epr oductions $8.50. Here is a book of especial value to the jeweler who is selling 

silverware in substantial volume—or would like to do so. To know 

your silver—is to sell more of it. For your better clients know that 

OLD SILVER f no antique is more beautiful than a piece of silver in the right en- 

Oo vironment. Buying of Antique Silver and ordering of Antique Repro- 

ductions is a new vogue—increasing in popularity day by day. Mr. 

EUROPE d AMERICA Jones in his book discusses the characteristic cups of the old guilds, 
an the ecclesiastical, and best specimens from many countries. Relations 

between old English models and American Colonial copies . . . many 

" " other discussions and points about Old Silver are brought out; it must 

From Early Times to the Nineteenth Century be remembered Mr. Jones has had access to the private collections of 


kings, clergy and collectors everywhere. Send your order for a copy 
to THE JEWELERS’ PUBLISHING CORPORATION, 239 West 39th 


By E. ALFRED JONES, M.A. St., New York. 
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Contemporary Motif 


come visitor to more than 12,000 
readers each week. Its counsel, in- 
spiration, and suggestions have 
been the means of bringing success 
and profit to thousands who gladly 
‘ ee acknowledge the value and help The 
ita ee | Jewelers’ Circular means to them. 
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EBENEZER CUT GLASS CO., Ebenezer, N. Y. 


Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 
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and ran to the rear of the store, where 
he shut off the gas. The boy and his 
mother disappeared in the crowd. 

Paul deVries, 32 W. 48th St., returned 
this week on the Olympic after a six 
weeks’ visit in Europe where he went 
to purchase rough and cut diamonds. 

A notice of corporate change has been 
filed by the Lehman Bros. Silverware 
Corp., this city, whose capital stock has 
been increased from $25,000 to $50,000. 

Announcement has been made that 
Baskin Bros., manufacturing jewelers, 
33 W. 40th St., have no connection with 
the Baskin Bros., who recently opened 
a retail jewelry store at 206 Jericho 
Turnpike, Mineola, L. I. A report of 
the establishment of this store appeared 
in THE JEWELERS’ CIRCULAR, of July 3. 

William Blythe, Samuel Heller and 
Meyer Reich, jewelers, 49 Maiden Lane, 
pleaded not guilty to indictments charg- 
ing them with receiving stolen goods in 
Part I of the Court of General Sessions 
last Tuesday morning. The accused men 
were arrested June 6 by detectives of the 
Maiden Lane Squad and police claim that 
the proceeds of a recent robbery in Cedar- 
hurst, N. J., were found on the premises 
of one of the jewelers. Bail was fixed at 
$2,500 each. 

The semi-annual convention of the 
sales force of the I. Ollendorff Co., Inc., 
20 W. 47th St., was held on July 1 and 2 
at the Hotel Astor, New York. ‘The ses- 
sions were marked by many interesting 
features, among them being the introduc- 
tion of a new guarantee on watches pro- 
duced by the concern, a new series of 
watches and an explanatory introduction 
of fall advertising plans. The new guar- 
antee, it is said, is an innovation in the 
watch business, and is covered by a bond 
issued by The New Amsterdam Casualty 
Co. to the I. Ollendorff Co. Another fea- 
ture of the meeting was the fact that for 
the first time a direct wire was strung 
from a radio station to a group of men 
gathered at the sales convention, for the 
purpose of broadcasting a program to 
the representatives. 








CONSULAR NOTES 


A concern in Vienna, Austria, desires 
the purchase and agency of watches, 
pocket and wrist, and alarm clocks. 
Those interested may secure further in- 
formation by writing the Bureau, and 
referring to file No. 46096. 

* * * 

The Bureau of Foreign and Domestic 
Commerce reports that a Bogota, Co- 
lombia, concern is seeking the agency 
for silver and German plated cutlery. 
Additional details may be obtained by 
writing to the Bureau at Washington, 
D. C., and mentioning file No. 46382. 
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A Correction 


An error occurred in the article on 
“Amber and pressed amber,” published 
on page 33 of this issue which referred 
to P. Schwarz, vice-president of the 
Amber & Bijouterie Centre of America, 
Inc., as the American representative of 
the Government Amber Works of 
Koenigsberg. 

This is incorrect as Mr. Schwarz and 
his firm should be designated simply as 
importers of the product of the Konigs- 
berg Amber Works, in New York and 
not as the official representatives of the 
concern. 








Lower Flatware Prices 





Decline in Price of Silver Is Followed by 
Announcements That Manufacturers 
Will Reduce Retail Price 
of Table Flatware 


Ever since the market price of silver 
began to fall, there have been rumors 
that this would result in readjustment 
of suggested retail prices for sterling 
silver flatware made by the leading con- 
cerns of the United States but nothing 
of a definite nature in this line occurred 
until last week, when it was announced 
unofficially that a number of the leading 
silversmiths and members of the Sterling 
Silversmiths Guild had definitely decided 
to cut the retail price of their merchan- 
dise as far as the flatware is concerned 
and official announcements to this effect 
will be made about the middle of the 
month. However, the Gorham Co. an- 
nounced last week in an advertisement 
that a reduction in prices of flatware 
had been decided on and in connection 
with the stocks of the Gorham Co., 
the Whiting Co., and the Durgin Co., 
it would go into effect as of July 1, 
and that the new prices would be mailed. 

Simultaneous with this announcement, 
newspaper reports appeared to the effect 
that notices informing the trade that 
reductions had been made because of 
the lower price of silver bullion were 
being sent to the trade. 

According to the New York Times: 
“Under the new plan of prices it was 
pointed out Monday, the standard pat- 
terns of forks and spoons will be re- 
duced most and cutlery the least. The 
change is made to bring the silver prod- 
ucts more in line with the cost level of 
silver bullion. The latter has fallen 
from 52 cents last year to 33% cents 
per ounce at the present time. 

“Because the price change is based 
solely on the lower cost of silver bul- 
lion, manufacturers explained yester- 
day, the pieces requiring the least skilled 
labor will show the largest reductions. 
For this reason flatware pieces made up 
in special patterns will be affected only 
to a slight extent.” 

Among the firms that are reported to 
have settled on this change were: the 
International Silver Co., Reed & Barton, 
Towle Mfg. Co., and the Gorham Ce., 
but at the offices of none of these con- 
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cerns was it possible to obtain a list of 
the new prices or any statement as to 
just when they would go into effect. 
The Gorham Mfg. Co. published an ad- 
vertisement concerning the three man- 
ufacturing concerns with which it is 
affiliated while it is expected that any 
action in regard to Reed & Barton will 
effect any silver flatware made by the 
other companies which are merged with 
it, particularly Dominick & Haff. 

It has been known for a long time that 
the prices of hollowware have, to a 
more or less extent, followed the market 
price of silver so that the prices of these 
lines have not shown the discrepancy be- 
tween retail price and market price of 
bullion as have the flatware. It is 
reported that a similar reduction on 
sterling silver hollowware might be an- 
nounced at a later date. 








Business Builders 
By S. A. CHANDLER 


If you’d be noticed, get on top. 


* * * 
It doesn’t take a very big guy to try. 
* * * 


Those whom others knock seldom are 
idle. 
* * * 
If you’d develop the brain, put it to 
work. 
x * * 
The word courtesy on the wall isn’t 
enough. 
x * ok 
The man who arrives doesn’t loaf 
much along the way. 
* * * 
Learn to keep a cool head without 
the aid of cracked ice. 
* * A” 
A penny saved is just another penny 
taken out of circulation. 
* * * 
Just a little headwork will frequently 
save a lot of footwork. 
* * * 
A dissatisfied customer is a fine pros- 
pect for your competitor. 
x ok * 
An idea under cover is like hidden 
treasure which no one can find. 
* cd * 
Those who are always up on their toes 
are seldom down in the mouth. 
*x * * 
It’s better to toot your own horn than 
not to have it tooted at all. 
* * ok 


The worse failures are those who have 
convinced themselves that they are. 








In the issue of June 26, in the window 
displays shown on pages 30 and 31, the 
one at the top of page 31 should have 
been credited to the store of Dulin & 
Martin, retail jewelers of Washington, D. 
C., instead of to Galt & Co. 








ATTLEBOROS 


The Webster Co.’s factory is closed 
for the annual summer vacation period. 

The G. C. Hudson Co. closed Wednes- 
day night for its annual vacation period. 

The Mason Box Co. closed its plant 
Wednesday night for a 12 days’ shut 
down. 

The annual outing of the employes of 
the J. F. Sturdy’s Sons Co., will be held 
at Rocky Point on Narragansett Bay, 
Aug. 16. . 

The Mason-Lenzen Co. has moved 
from the Whiting building to the Smith 
factory building on S. Washington St., 
North Attleboro. 








PROVIDENCE 


The Providence Brown Mfg. Co., 325 
Richmond St., is owned and conducted 
by Peter Garabedian, Edwin A. S. Whit- 
ford and C. A. Whitford, according to 
their statement filed at the city clerk’s 
office. 

The Providence Metal Frame Co., of 
this city, has been incorporated under 
the laws of Rhode Island with an au- 
thorized capital consisting of 100 shares 
of common stock of no par value. The 
incorporators are Edwin Roche, John 
Champlin and M. L. Andrews. 

The plant of the Jewelers’ Supply Co., 
1144 Eddy St., is closed for the annual 
vacation period of employes, and a gen- 
eral overhauling and renovation, during 
which Frank E. Farnham, president of 
the concern is enjoying a two weeks’ so- 
journ with his family at their summer 
home in New Hampshire. 

Among the jewelry buyers reported 
in this city and vicinity during the past 
week were the following: Mr. Dinkel- 
man and Mr. Post, Dinkelman, Bubert 
Co., Baltimore, Md.; Mr. Avidan and 
Mr. Lippman, Lippman, Spier & Hahn 
Co., New York; Mr. Reinschreiber, Kahn 
& Co., New York; Mr. Morris, Morris, 
Mann & Reilly, Chicago; Max Singer, 
New York; Mr. Roth, New York; Mr. 
Stock, W. N. Stock Co., Toronto, Can.; 
Mr. Schwab, Jules Schwab & Co., New 
York and Mr. Kleinfield, the Star Jewel- 
ry Co., New York. 

In addition to complying with other 
legal requirements, corporations outside 
the limits of Rhode Island which desire 
to do business in this State in the future 
must add to their name the word “com- 
pany,” “corporation,” or “incorporated,” 
if no such designation is now appended, 
according to a ruling under the Public 
Laws of the State which became effec- 
tive July 1. Secretary of State Sprague, 
to whom the ruling was presented by 
Assistant Attorney General Fischer, 
stated that in the future he would refuse 
to accept documents from outside cor- 
porations unless one of the designations 
was appended to the concern’s name, and 
the concern would not be allowed to 
qualify to do business within the State. 
This ruling is intended to make outside 
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corporations comply with the same re- 
quirements demanded of domestic com- 
panies. 








ROCHESTER 


Oscar J. Dilger, jewelry retailer, who 
for 10 years has been quartered with 
Leith & Martin in the Commerce build- 
ing, has opened his own establishment 
at 119 Main St. E. 

Two retail jewelers forced to abandon 
their quarters in the Central building 
because of expansion plans of an ad- 
jacent department store have opened 
new downtown quarters. William -J. 
Parkinson, who specializes in watches, 
clocks and diamonds, has reopened at 
130 Main St. E. Joseph Miller, also a 
watch expert, has reopened at 25 North 
St. 

Rather than confine their organization 
efforts to Jamestown, N. Y., where they 
went to attend the Jamestown jewelers’ 
picnic yesterday (Wednesday), a dele- 
gation of the Rochester Retail Jewelers 
Association, has widened its itinerary 
to take in three other Southern tier 
towns. Under present plans, the Roch- 
ester men were to help the Jamestown 
jewelers form a local association and 
then proceed to Hornell, Wellsville and 
Olean with the same intention. The 
Rochester delegation includes: E. J. 
Scheer, past president of the Rochester 
organization and one of its founders; 
his son, Russell G. Scheer, vice-president, 
and E. Lathrop Sunderlin, secretary of 
the State association. Others were ex- 
pected to join the party. L. M. Camp- 
bell of Canandaigua also accompanies 
them. 








NEW ENTERPRISES 


A jewelry store has been opened at 
Polo, Ill., by J. P. Johnston, formerly of 
Portland, Ore. 

A new jewelry store will be opened 
soon at 1690 N. Western Ave., Los An- 
geles, Cal., by Harry Newmeyer. | 

W. M. Whisnant, jeweler and watch- 
maker, has opened a repair business in 
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the T. W. McDaniel & Son furniture 
store, Eupora, Miss. 

C. B. Harris has opened a retgjj 
jewelry store on Conception St., Mobile, 
Ala. He was formerly with the Gabrig] 
Jewelry Co. of that city. 

Leon Cohn, Racine, Wis., will open g 
store next Saturday on W. Adams St., 
Glen Ayre, Cal., where he will do busi. 
ness under the style of the Leon Jewelry 
Co. : 








PHILADELPHIA 


On July 1 Thomas J. Judge, salesman 
for Byard F. Brogan, left Philadelphia 
to establish headquarters in Cleveland 
covering the same territory as _ hereto. 
fore. This move was made to enable him 
to keep in closer contact with his cus. 
tomers. 

Throngs were attracted here during 
the week to one of the display windows 
of Bailey, Banks & Biddle Co. to view 
the special silver tea service presented 
to Rear Admiral Richard Evelyn Byrd 
by the City of Philadelphia. It was 
manufactured by this widely known 
jewelry firm and was inspired in design 
by an early American sterling tea pot 
made by William Ball, famous silver. 
smith here about 1759. Just _ before 
1759, other Colonial silversmiths had 
produced tea pots of the S kittle Ball 
type and the Ball pot was his personal 
interpretation of the type. The Byrd set 
has a simplicity of graceful lines and 
curves, the ensemble being set off by 
ivory knobs and handles. Each piece is 
embellished with a solid gold seal of the 
City of Philadelphia and suitably in. 
scribed. Other notable gifts to the 
Antarctica explorer tendered to him 
while here include a solid gold honorary 
membership card of the Penn Athletic 
Club, the honorary insignia of the Order 
of the Liberty Bell and the coat of arms 
of Admiral Byrd, done in oil and framed 
in gold. The latter was presented to the 
explorer by Bailey, Banks & Biddle, 
which firm also made the other gifts. 








Cool Green for Summer 


REEN is a delightful summer 

color, and is being greatly used 
for two and three-piece suits. The 
favorite materials are very light 
weight wool, or silk crepe, and in most 
cases the frocks or blouses are sleeve: 
less. 

So that suits of this type call 
for a discreet display of bracelets 
which to be fashionable must be of 
the same matching shade of green— 
jade for the most part, but if you are 
very rich, emeralds. 








After conducting a cash jewelry store 
in Birmingham, Ala., for the past 4 
years, the Jaffe Jewelry Co. has joined 
the ranks of credit jewelers. 
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CHICAGO NOTES 


J. B. Lipsker, representing Goldsmith 
Bros. Smelting & Refining Co., is mak- 
ing a business trip through the Middle 
West and will be away for about a 
month. 

John Detrich, 37 S. Wabash Ave., re- 
turned to his desk early this week after 
spending about a week at the home 
offices of the Oneida Community, Ltd., 
Oneida, N. Y. 

M. B. Eiseman, of the sales division 
of the Norris, Alister-Ball-Bridges Co., 
with headquarters at Birmingham, Ala., 
is spending about 10 days at the home 
offices replenishing his stock and getting 
ready for his fall trip. 

C. F. Billings has associated himself 
with the Hart Jewelry Co., and will rep- 
resent this concern through Illinois, 
Iowa, Minnesota and the Dakotas. Mr. 
Billings is well known to the trade, hav- 
ing been associated with L. H. Schafer 
& Co., for a number of years. 


Earldon E. Phelps is now connected 
with Holland & Costigane, retail jewel- 
ers, located in the Pittsfield building. 
He is their outside representative. Mr. 
Phelps, for the past seven years, has 
been connected with C. D. Peacock, Inc., 
in their watch department. 


Charles Oppenheim, manager of the 
jewelry department of Sears, Roebuck & 
Co., left Chicago last week for New 
York and sailed from that port on 
Saturday for Europe. Mr. Oppenheim 
will visit the diamond and jewelry mar- 
kets and will be away for several weeks. 


L. W. Miller, Texas representative for 
Benj. Allen & Co., is spending a few 
days at the home offices replenishing his 
stock and getting ready for his fall trip. 
Hugh R. Wilson, formerly of the sales 
division of Wilson Bros., has been ap- 
pointed director of sales for Benj. Allen 
& Co. 

J. W. Clark, president of Moore & 
Evans, has returned from Cape Cod, 
where he spent a few days on his old 
homestead. Prior to his leaving for 
Cape Cod, Mr. Clark, accompanied by 
his daughter, Margaret, completed his 
second trip around the world. He was 
away for six months. 


Ed. Greenberg, Bulova Watch Co., rep- 
resentative traveling through Michigan, 
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with headquarters at Detroit, spent a 
few days of the past week in Chicago 
visiting the company’s local offices en 
route to the Pacific Coast where he will 
spend several weeks enjoying a complete 
rest. 

The William O. Goodman _§ second 
prize of $25 was awarded to Emanuel 
Jacobson, last weck, for a creative com- 
position. Young Jacobson graduated 
from the Art Institute last Friday. He 
is the son of Mr. and Mrs. A. Jacobson, 
of Levinson & Jacobson, manufacturing 
jewelers, located on the 11th floor of the 
Heyworth building. 





The Norris, Alister-Ball-Bridges Co. 
has leased the entire ninth floor of the 
Garland building, and workmen are now 
busy remodelling the place. Some of 
the executive offices, and general offices 
will be moved from the 10th floor to the 
ninth, and this will give more space for 
merchandise. Plans are well under way 
and it is the desire of this concern to 
have all work completed by Aug. 1, in 
time for the Chicago Trade Show. When 
completed they will occupy both the 
ninth and 10th floors of this building. 

The beautiful new enlarged showrooms 
of the R. Wallace & Sons Mfg. Co. are 
now completed. This concern has taken 
the entire ninth floor of the Silversmith 
building. For years they have occupied 
the greater part of this floor, but within 
the last few years this space was in- 
adequate. Private offices for represen- 
tatives, and a conference room have been 
arranged along the windows. Additional 
fixtures have been installed to take care 
of their large displays. H. E. Reich is 
manager of this office. 

Ed. A. Zimmerman, of the Juergens 
& Andersen Co., left on Thursday ac- 
companied by his father for New York. 
They will remain in that city until July 
11, visiting with friends, and then sail 
from that port to Europe. They will 
spend considerable time at Basle, Swit- 
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zerland, the old home of the father, and 
from there will tour Germany. Mr. 
Zimmerman, Sr. is 84 years of age and 
in perfect health. They will return to 
Chicago about the middle of August. 


EVANSVILLE 


Retail jewelry dealers in Evansville 
and other towns in southern Indiana re- 
port that the trade outlook is somewhat 
better now, and they are looking for 
improved business in July and August. 

Kruckemeyer & Cohn, who for the past 
35 years have been engaged in the retail 
jewelry business in Evansville, now are 
located in their new remodeled home at 
321 Main St. and have one of the fin- 
est and most up-to-date stores in south- 
ern Indiana. 

Mrs. Leon Raphael, 73 years old, 
mother of Harry and Philip Raphael, of 
the Raphael Co., operating a wholesale 
jewelry and notions house on S. First 
St., this city, died a few days ago at her 
home at 29 E. Chandler Ave., death 
being due to a heart attack. She 
was well known in this section and 
is survived by her husband, four sons 
and two daughters. Burial was in Mt. 
Carmel cemetery near this city. 

















MILWAUKEE 


The O. H. Bingenheimer Co., jewelry 
material and supply house, this city, has 
merged with the C. & E. Marshall Co., 
Chicago, and will hereafter be operated 
as a branch of that concern. James H. 
Havlista, former president of the O. H. 
Bingenheimer Co., is manager of the 
Milwaukee branch. 

The Milwaukee Wholesale Jewelers’ 
Association will hold its annual picnic 
at the Oakton Country Club on Aug. 16. 
Fred Theleman is chairman of the enter- 
tainment committee. He is assisted by 
Edward Wals of the Reliance Silver Co.; 
Adolph Possin of the Boshardt-Possin 
Co.; and Edward Maas. 

Among the retail jewelers of Wiscon- 
sin who called at local wholesale houses 
during the past week were: Harry 
Prudames, Delavan; G. H. Frank, Jack- 








(Continued on page 66) 
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son; Mrs. Estberg of Estberg & Sons, 
Waukesha; E. E. Chady, Whitewater; 
J. Brhely, Cudahy; M. F. Peters, Mau- 
ston; Mrs. Fred Wadsworth, Waukesha; 
J. W. Zangl, Spring Green; and Elmer 
Aalseth, Edgerton. 


More than 100 jewelers and their 
families are expected to attend the an- 
nual picnic of the Milwaukee District 
Jewelers’ Club, scheduled to take place 
July 17 at Pewaukee Lake. Henry Jung, 
vice-president of the club, is chairman 
of the entertainment committee, and 
promises a day of outdoor activity, in- 
cluding golf, baseball, swimming and 
other sports. 

The Milwaukee Wholesale Jewelers’ 
Association, ever alert to stimulate busi- 
ness among its retail customers, has 
started publication of a broadside en- 
titled Jewelry Retailing, which is mailed 
once a month to retail jewelers in Wis- 
consin and which contains sales promo- 
tion ideas and “tips” for the retailer. 
The first issue, printed on heavy enamel 
stock, was devoted to the subject of 
window displays. The publicity is paid 
for out of the wholesale association’s 
funds. William Kilb of the William F. 


Gollberg Co., is chairman of the adver- 
tising committee of the organization. 





een 


LOS ANGELES 


Lewis Roth is moving his offices from 
700 Chester Williams building, to 614 
Title Guarantee building, where he will 
have more convenient quarters. 

L. S. Pinck, diamond dealer, formerly 
in Room 704B Title Guarantee building, 
has taken an office on the sixth floor of 
the same building. 

George W. Godchaux, who has had 
desk room at Suite 704, Title Guarantee 
building, has rented suite 614 of the 
same building where he has more space. 

J. E. Dunaway, who had conducted a 
jewelry store at 233 N. Larchmont 
Boulevard, has moved to more commodi- 
ous quarters three doors south of his 
old location. 

Joseph Friedman, head of Friedman 
& Gessler, left last week for New York, 
to place orders for his fall and winter 
supplies. Mr. Friedman will be gone 
three weeks and is accompanied by Mrs. 
Friedman. 

Leon Cohn, Racine, Wis., has taken a 
lease on a building on W. Adams St., 
in Glen Ayre, and is putting in a full 
line of jewelry. He expects to be in 
operation by July 12, under the style of 
the Leon Jewelry Co. 

Harry Newmeyer, who has been doing 
watch repair work for a brother in 
Seattle, has rented a store at 1690 N. 
Western Ave. corner of Hollywood 
Boulevard, where he will open a small 
but up-to-date jewelry store. 
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Arthur P. Care, vice-president of the 
E. W. Reynolds Co., left this city on 
June 28 for a three weeks’ visit to the 
eastern clock factories. His itinerary 
will include Boston, New Haven, New 
York, Cincinnati and Chicago. 


A. L. Walker, formerly manager for 
the Los Angeles branch of A. I. Hall 
& Son, Inc., and who recently went into 
business for himself, has just returned 
from a trip to the North with Axel Bros., 
lines of New York city. Mr. Walker re- 
ports a fair business and a strong 
optimistic feeling among the retail trade. 

Among out-of-town jewelers seen here 
last week in the wholesale marts were: 
R. H. Ewert, Santa Ana; Charles J. 
Schaible, Lindsay; Ralph Hosenpud, of 
the Lewis Jewelry Co., San Diego; 
George Finlay, Compton; L. C. Parrott, 
Belleflower, H. C. Lorenz, Santa Ana, 
and Clarence Runyon, Huntington Park. 


Kenneth Sischo, having been appointed 
manager of the jewelry concession of a 
department store in Santa Barbara, has 
withdrawn active connection with C. F. 
Sischo & Sons, supplies, but still retains 
his stock in the company which his 
father organized. Mr. Sischo will en- 
large the department and put in a com- 
plete stock. 

Jesse Measer, president of the Berson- 
Measer Jewelry Co., left last Sunday 
for the East where he will stay about 
two weeks, looking over the market to 
purchase his fall and winter goods. On 
the way to the East, Mr. Measer will 
call on the trade in Arizona and Louis- 
ville, Ky., thence going South to New 
York. 


Raymond Finch, of Finch Bros., Co- 
vina, was in the city last week and by 
his optimistic spirit encouraged his 
hearers by his report of excellent trade 
conditions in his section of California. 
“June was a great month with our firm,” 
declared Mr. Finch “and I believe we 
shall have a prosperous business up to 
Christmas.” 


Mrs. E. J. McAvoy, Brawley, was seen 
in the Metropolis last week, Mrs. Mc- 
Avoy said that she had an excellent 
spring trade but as the Imperial Valley 


July 10, 1930 


is always excessively hot in July ang 
August, she expected the usual slack ip 
summer trade. “But I look forward to 
a large fall business, because we haye 
had bountiful crops of all kinds of fruit 
and vegetables,” concluded Mrs. McAvoy, 

Murray Kohn, former president of 
Silberman, Kohn & Wallenstein, New 
York, with Mrs. Kohn are spending sey. 
eral weeks in Los Angeles, where Mr, 
Kohn has many friends. After vis. 
iting the merchants of southern Califor. 
nia, Mr. Kohn will go to the North, 
returning to New York by way of 
the Canadian Rockies. 


William H. Gilchrist, of Santa Bar. 
bara, was in Los Angeles last week, 
purchasing stock. Mr. Gilchrist told q 
reporter for THE JEWELERS’ CIRCULAR 
that he had enjoyed the largest June 
trade he had had since opening his store 
in the Channel City. “And,” remarked 
Mr. Gilchrist, “I don’t mean by that that 
there was only a slight increase; it was 
decidedly so. Other jewelers in Santa 
Barbara report a like condition.” 





PORTLAND, ORE. 


J. P. Johnston, formerly of Portland, 
has recently gone to Polo, IIl., where he 
has opened a jewelry and watch repair- 
ing establishment. 


P. J. Coffey, of the National Jewelers’ 
Publicity Association, visited Portland on 
his recent tour of the Pacific Coast, and 
addressed the Members’ Forum of the 
local Chamber of Commerce. 


The Parrish jewelry store, on Main 
St., Vancouver, Wash., has been selling 
out its stock by means of an auction, and 
henceforth only the optical business will 
be maintained at the same location, un- 
der the personal direction of Dr. Dwight 
Parrish. 


During the Mardi Gras celebration at 
the time of the Portland Rose Festival, 
a driverless auto crashed through the 
display window at the Kay jewelry store, 
315 Washington St., scattering glass and 
jewelry all over the sidewalk, and doing 
damage estimated at several hundred dol- 
lars. The car had been left standing in 
front of the store in reverse gear. When 
the owner, whose wife was seated in the 
machine, attempted to crank it, the en- 
gine started, swinging the car around in 
a semicircle, over the curb and up into 
the window. A huge crowd witnessed the 
peculiar accident, but no one was in- 
jured. 











M. L. Green & Son, jewelers, Mount 
Clemens, Mich., are now permanently 
installed in their new building on Gra- 
tiot Ave., that city. The Green building, 
which they formerly occupied, was 
badly damaged by a recent fire, and the 
old structure which stood on the same 
site for 60 years has been replaced by 4 
modern two-story building, the main 
floor of which the jewelry concern now 
occupies. 
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CINCINNATI 


The store of Anthony Schemel, jewel- 
1953 Central Ave., was recently 
looted of rings, watches and other jewel- 
ry to the amount of $300. Mr. Schemel 
reported the amount to the police after 
he had made a thorough inventory of 
his stock. 

Aaron M. Wiesen was named trustee 
in the bankruptcy proceedings of Carrie 
Paris, jeweler and novelty dealer, 
against whom a suit in bankruptcy was 
fled several weeks ago. Mr. Wiesen 
was selected at a meeting of creditors, 
held Wednesday, July 2. His bond was 
fixed at $4,000. 














SAN FRANCISCO 





S. P. Anderson, formerly at Fowler, 
Cal., has moved to Gilroy, Cal. 

Frank C. Dietrich, Richmond, Cal., has 
been succeeded by Wolffs & Co. 

A. W. Huggins, president of A. I. Hall 
& Son, returned home recently after an 
eastern trip. 

All the Coast salesmen of the Gorham 
Co. attended a conference at the San 
Francisco office, at the close of June and 
beginning of July. 

William Adcock, who for about eight 
years was located in the Phelan build- 
ing, has opened an attractive small store 
at 289 O’Farrell St. 

On June 30, P. A. Hansen with the 
W. B. Glidden Co., was back at his desk, 
after a year of illness and slow recovery. 
He is now in excellent health and will 
shortly call on his friends in the trade. 

0. J. Severin, formerly watchmaker 
for R. H. Lake, jeweler, Eureka, Cal., 
has bought out the jewelry lines of 
Marion Dayley, Yreka, Cal., the sale tak- 
ing place July 1, when the store opened 
under its new ownership. 

Mr. and Mrs. S. H. Friend have an- 

nounced that the marriage of their 
youngest daughter, Miss Francesca 
Friend will take place in the Italian 
Room of the Hotel St. Francis, July 23. 
The bridegroom is Maurice Mitchell 
Jackson, a young business man of this 
city. 
Out-of-town jewelers calling on the 
trade include: Mrs. A. J. Wilkinson 
and daughter, Tracy, Cal.; A. J. Berg- 
quist, Monterey; Andrew Siebak, An- 
tioch; Guy Funk of Funk’s jewelry store, 
Wenatchee, Wash.; Herman Alstock, 
Portland, Ore., and Mrs. Hammel of 
W. E. King, Stockton, Cal. 

Much enthusiasm was in evidence at 
the meetings of the Coast salesmen of 
the International Silver Co., held at the 
rooms of the company in the Jewelers’ 
Building here. Edward V. Saunders, 
Coast manager presided at the meetings. 
There was a dinner at the Bohemian 
Club where an address was made by 
Prof. William Koch, Professor of Busi- 
Ness Administration at the University 
of Southern California. 
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PORTLAND, ORE. 





The establishment of Kalm & Kleim, 
142 Broadway, manufacturing jewelers, 
was entered through the transom one 
night recently, and the stock thoroughly 
rummaged. Some sample jewelry, of no 
great value, was taken. 

An interesting piece of jewelry crafts- 
manship is the agate crown of Queen 
Rhoda Johnson, to be worn July 19, at 
the celebration of the completion of the 
Salmon River cut-off in Lincoln County, 
Ore. For years agate hunting has been 
a business, a pastime, and a pleasure for 
people along the Lincoln County beaches. 
Several agate shops have been kept busy 
manufacturing the stones into rings, 
brooches, chains, and other pieces. More 
varieties of agates are found along those 
beaches than anywhere else in the world. 
Some of the finest agates have been 
treasured for years by residents of 
towns along the beaches—they were not 
for sale. But recently a call was issued 
for the finest stones to be used in a 
crown to adorn the head of “Queen 
Rhoda,” 86 years old, who was the first 
white child to make the journey over 
the old Indian trail that now is being 
done away with by a modern highway. 
From thousands of specimens produced 
34 of the very choicest were selected. 
These were put in the hands of the 
county’s most experienced lapidaries, 
Ruddiman’s Agate Shop, Waite’s Agate 
Shop and the Thomas Souvenir store, 
all of Newport. They were ground, 
polished, mounted, and finally assembled 
into a crown by A. L. Thomas, veteran 
jeweler, the crown having been designed 
by his son, Richard. The headband is 
made up of 22 stones, 15 in oval mount- 
ings and seven in square. Flaming car- 
nelians, cloud carnelians, moonstones, 
ete., form the frontispiece, which is 
topped by an exquisite five-point moon- 
stone star. 








NOTES FROM THE SOUTH 





H. S. Marcus, jeweler of Frankfort, 
Ky., formerly located at 325 St. Clair, 
has moved next door, taking quarters 
in No. 323 of the same thoroughfare, 
that city. 

The Bernau Jewelry & Optical Co. 
will move from its present location at 
216 S. Greene St., to 227% S. Elm St., 
Greensboro, N. C., following alterations 
row going on at the new address. 

The Jewel Shop, a cash and credit 
jewelry store of Charlotte, N. C., is now 
located at 5 W. Trade St., that city. 
Louis Levy, sole owner of the concern, 
is acting as manager. 

Miss Louise Mae Schwarzschild, 
daughter of William H. Schwarzschild, 
president of Schwarzschild Bros., Rich- 
mond, Va., jewelers, was married there 
recently to Leon I. Gubin of Los Angeles, 
Cal. 

The jewelry store of K. A. Link, 
Lenoir, N. C., was recently sold to A. C. 
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McCormick, of Parkersburg, W. Va. 
Mr. Link has temporarily retired from 
business because of illness. His plans 
for the future are indefinite. 

An automobile accident at Main and 
Union St., Memphis, Tenn., Feb. 20 last 
in which Marcus Goodman, of Good- 
man’s, 96 S. Main St., Memphis, was 
injured, resulted in the filing of a $5,000 
damage suit in Circuit Court last week, 
by Mr. Goodman against Charles T. and 
Virginia Everts, owners of the car which 
ran over him. 

Eugene H. Kurtz, general manager for 
the past several years of the Gleeson 
Jewelry Co., wholesalers, Louisville, Ky., 
was married Saturday, June 21, to Miss 
Margaret Gleeson, niece of D. J. Gleeson, 
head of the company, the wedding being 
solemnized at the St. Francis Assisi 
Church. Mr. and Mrs. Kurtz took a 
two weeks’ motor trip South and re- 
turned to Louisville last week, to their 
new home at 1840 Deer Park Ave. 








NEW ENGLAND NOTES 





Henry Gordon, jeweler of Lynn, Mass., 
is established in new quarters at 80 
Monroe St., that city. 

Clair & Co. have moved their main 
wholesale offices from Springfield, Mass., 
to 120 Tremont St., Boston, Mass. The 
firm’s four credit retail stores, viz., Clair 
& Co., Springfield, Roy & Co., Hartford, 
Conn., Clair & Co., Hartford and Roy 
Inc., Boston, will also be operated from 
the Boston office, according to an an- 
nouncement made by Mr. Clair. 








And There May Be More Like Him 


While visiting a small western town 
a member of the staff of THE JEWELERS’ 
CIRCULAR asked the best jeweler in town 
about his “turnover” and received the 
following answer. 

“We are different from the ordinary 
run of jewelers as we never pay any 
attention to turnover. Of course, the 
cheaper stores that sell ‘junk’ must 
watch those things. I doubt if we get 
a one-time turnover.” (N. B. This 
jeweler’s idea of a one-time turnover is 
having an inventory of $100,000 at cost 
and selling $100,000 at retail. They al- 
ways figure profits on cost basis.) “Only 
today we sold a piece for $200 that cost 
us $150 20 years ago. The lady was 
delighted in buying it, as she had been 
shopping for that identical thing for 
several months. If we had closed that 
piece out years ago, we would never 
have made this sale.” 








The L. W. Importing Co., 122% E. 
Douglas St., Wichita, Kan., is now em- 
ploying eight people, including watch- 
makers, jewelers, engravers and diamond 
setters, and reports business good for 
this season of the year. This is a man- 
ufacturing jewelry concern and it is now 
located at 512 Brown Building. 
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Death of Thomas Le Boutillier 





Former Prominent New York Jeweler Passes 
on After a Long Illness 


Thomas Le Boutillier, for years a 
leading importer of jewelry in New 
York, died last Monday after a long 
illness, at his home, 15 E. 11th St., 
New York, where he had lived for the 
last six years. He was 82 years old. 

Mr. Le Boutillier was born in New 
York on Nov. 10, 1848. From 1865 to 
1867 he attended the Chailier School, a 
private schools for boys. Soon after 
graduating he entered the jewelry busi- 
ness, specializing in importing. He was 
originally a member of Shepherd, Le 
Boutillier, importers of fine choice and 
fancy goods and later of Le Boutillier & 
Co., at 860 Broadway. He retired from 
active business 30 years ago. 

Although too young to serve in the 


Civil War, Mr. Le Boutillier for seven 


years was a member of the Seventh 
Regiment of the New York National 
Guard. He had been a member of the 
Veterans’ Association since 1875. Dur- 
ing his business career he was for 19 
years a member of the Downtown As- 
sociation and for 15 years a member of 
the Chamber of Commerce. Besides his 
business interests he was a member of 
the Metropolitan Museum of Art and the 
National Geographical Society. 

Mr. Le Boutillier was a charter mem- 
ber of the old Jewelers’ Association, a 
member of the Barrows League, a 
trustee of the Prisons Association and 
of the Bronx Savings Bank. For years 
he was a member of the Calvary Episco- 
pal Church and was treasurer of the 
fund for St. Luke’s Hospital. Mr. Le 
Boutillier was a member of the St. An- 
drew’s Golf Club, the New York Club, 
the Good Government Club E, the 
Citizens Union and the Huguenots of 
America since 1885. 

Surviving are three brothers and a 
sister. 


Frank W. Collom 


Frank W. Collom, a pioneer among 
traveling representatives of the trade, 
died recently at his home in Santa 
Monica, Cal., at the age of 68, following 
a sudden heart attack. Mr. Collom was 
known among members of the trade 
from coast to coast having covered al- 
most the entire country during his 
career. The body was brought to New 
York for burial. 

At the time of his demise, Mr. Collom 
was in the employ of the Bristol Seam- 
less Ring Co., 123 Liberty St., New 
York, and covered Chicago and the west- 
ern territory for that concern. Prior to 
that he was for many years with Selz- 
berger Bros., at 37 Maiden Lane, New 
York. 

The deceased was a charter member of 
the Jewelers Fraternal Association and 
of the Elks Lodge 22, Brooklyn, N. Y., 
the latter organization having charge of 
the funeral, which was held last Monday 
afternoon. 

Surviving are the widow and a son, 
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John W. Collom, both of whom arrived 
in New York recently to attend the 
funeral. 


Lucas Hermann 


HouGHTON, Micu., July 3.—Lucas Her- 
mann, member of the firm of Hermann 
Bros., Calumet, Mich., died recently at 
the Memorial Hospital following a linger- 
ing illness. He was 60 years old at the 
time of his death. The funeral was held 
from the Sacred Heart Church with 
burial at Lake View Cemetery. 

A native of Calumet, Mr. Hermann 
entered the jewelry business of his father, 
the late Joseph Hermann, and had been 
in business on Fifth St., Calumet, since 
that time. 

Surviving are the widow, three chil- 
dren, five sisters and four brothers. 

The deceased was a member of the 
Calumet Council, Knights of Columbus, 
and Calumet Court, Catholic Order of 
Foresters. 


William Frantz 


NEW ORLEANS, La., July 3.—William 
Frantz, 85 years old, prominent jeweler 
of New Orleans for many years, died 
suddenly from a heart attack at noon 
last Saturday at his residence, 54 Allard 
Boulevard. 

Funeral services were conducted from 
the family home Sunday, with burial in 
St. Vincent de Paul Cemetery. 

Born in Alsace-Lorraine, France, in 
1845, Mr. Frantz came to America with 
his parents and two small brothers in 
1857. The family located in New Or- 
leans and have lived here ever since. 

Until his retirement 11 years ago 
he had been one of the city’s most 
prominent jewelers. He was one of the 
founders of the firm of William Frantz 
& Co., 129 Carondelet St., which still 
bears his name. 

Mr. Frantz was president of the 
Third District Building Association and 
had served as president for the old 
Protestant Home for the Aged and other 
charitable organizations. 

Surviving are the widow, three sons, 
three daughters, one sister, 14 grand- 
children and three great-grandchildren. 








The Kay Jewelry Co., Washington, 
D. C., has taken 10-year lease upon the 
building at 325 Main St., Peoria, IIl., 
with aggregate rental of $100,000, and 
will take over first floor and basement, 
to establish its 39th credit store. The 
building will be remodeled into one of 
the finest and most modern jewelry 
stores in the Middle West, representa- 
tives of the Kay firm announced, and 
work will be rushed for early fall open- 


ing. 
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S. H. DeRoy & Co., Pittsburgh, Owe 
$469,500 and Have Assets 
of $151,321 


PITTSBURGH, Pa., July 3.—The bank. 
ruptcy schedules of S. H. DeRoy & (p, 
filed in the United States District Cour 
at Pittsburgh, show that concern has 
liabilities of $469,500 and assets of 
$151,321. The schedules were filed jp 
advance of the creditors’ meeting this 
week to act on terms of a composition, 

The unsecured claims total $461,539, 
The items of stock in trade are listed at 
$75,000, while the firm has $1,821 in cash 
on hand. There is a long list of cred. 
itors. 











Moss Agates of Montana 


FF and on for many years, there has 

been interest in the jewelry trade in 
moss agate, particularly that known as 
the scenic variety, and many stone ex. 
perts and connoisseurs have agreed that 
Montana is the place where the very 
finest grade of this scenic agate is found, 
The stones are picked up on the high 
ridges tributary to the Yellowstone River 
and a few miles east of Billings. Only 
about 17 out of 1000 stones found con- 
tain good moss markings. 

The “scenery” brooches and _ other 
jewelry cut from these stones are unique 
and never come in duplicates, the moss 
and tree-like effects formed by nature be 
ing sometimes as perfect as if directed 
by the hand of a landscape artist. They 
are particularly interesting from a ge- 
logical standpoint, as it is believed sev- 
eral millions of years were required in 
the forming. 

Owing to the hardness of the agate, it 
has to be cut with diamond dust, and its 
polished surface cannot be scratched even 
by the hardest of steel. 










































A Brooch Under the Brim 


HE very latest place to wear 4 
brooch, whether it be the ordi- 
nary pin-on kind or the fashionable 
clip variety, is under the brim of yout 
hat. This does not mean that aly 
hat can be thus adorned, but that the 
very attractive summer hats which 
have a wide brim turned back on the 
forehead before being allowed to fal 
forward do demand some kind @ 
ornament on the bandeau thus created 
A tiny wreath of flowers across th 
brow is sometimes seen, but a brooth 
in this position is both newer all 
more interesting. The great thing 
remember with any hat brooch is thi! 
the better the jewelry, the more & 
pensive the hat will look—a cheap 
brooch in this conspicuous position 5 
quite fatal. 
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Waterford & Son—Jewelers and Watchmakers 


as he was doing away with some ex- 
pensive counters and having a series of 
small glass top tables instead. 

“We can then move ’em about and 
keep the appearance of the store fresh 
all the time. And it makes it much 
easier to sell, get next to the customer, 
kind of. And then in the gift depart- 
ment we are spending very little on fix- 
tures. The display shelves you are put- 
ting up are not a fraction of what glass 
fronted wall cases would cost.” 

“Where’d you get all these new ideas 
from?” Bijah grunted. 

“It’s this way,” Eric explained. 
“Judith used to be in charge of the. . .” 

“That’s enough. But don’t let that 
girl run you. . . yet.” Bijah chuckled 
and walked off, leaving Eric feeling as 
though he were a very small boy. 

When he left the new store he turned 
to the left instead of to the right as 
usual. And of course he had to go by 
Gospill’s, the jeweler who would be their 
nearest competitor. He stopped to look 
in the window and noticed the big dis- 
play of clocks all marked down. While 
gazing at the display the door opened 
and Elmer Catton came out! 

“Hello Elmer, glad to see you are 
working,” Eric said in casual tones. To 
his surprise Elmer stared brazenly at 
his former boss and sneered. 

“I suppose you would like to have a 
look inside our store while you’re on the 
job; and have a real good snoop while 
you’re about it.” 

“wor the love 0° ....... Say, you little 
runt. Don’t you talk to me like that. 
Who wants to look at your little shack?” 
As soon as he had spoken Eric regretted 
it. Elmer backed toward the door, as if 
to insure a quick line of retreat if nec- 
essary. Then he shouted. 

“Guess you do for one, you’re here 
anyhow. But you’ll find out more about 
us when you get in your new place. 
You’ll wish you’d stayed where the com- 
petition wasn’t so hot. Mr. Gospill’s a 
real guy, and he’ll soon put you out 
of the running. Bah!” and Elmer 
darted back into the store. 

Eric stood there for a minute per- 
plexed at the sudden onslaught. Then 
he saw Gospill looking at him through 
the window. Turning quickly on his heel 
Eric stalked away feeling as though he 
had been caught doing something under- 
hand. By the time he got to his own 
store he was mad clean through. Both 
Karl and Judith had to hear the whole 
story; after which Eric felt better. 

Judith said little but soon had the hot 
headed young man grinning sheepishly 
at his own folly. Then, with a sly wink 
at Karl, she said. 

“While you were out enjoying your 
love fest, Karl and I were talking about 
old stock. He thinks you should plan 
asale and get rid of it before you move.” 


(Continued from page 27) 


“That’s just—” then a warning glance 
from Judith made him change his re- 
mark to, “that’s just great. And it takes 
someone like Karl to think of it.” 

“Any damn fool should know that,” 
Karl grumbled, but it was evident that 
the old watchmaker was pleased. 

So Eric and his charming Judith 
began a systematic overhauling of the 
stock. At Judith’s suggestion every item 
of old stock was laid on the counter and 
inspected. Waiting until Karl had re- 
turned to his work bench she whispered 
to Eric. “Ask old Grumpy to advise you 
as to what is old. His ideas won’t be 
any too hot, but it’ll please the old boy. 
Feed dicky a little bit of sugar so he'll 
sing. Get me?” 

Giving Judith a sly nudge Eric called 
out. “Oh, Karl, are you very busy?” 

“Course I am,” Karl growled. “What 
do you want?” 

“Tt’s this stuff for. ..er... your 
sale idea, You know the stock so much 
better than I, that I’d be mighty glad 
to have your ideas as to what we should 








What about your old stock? 

Try the plan used by Eric and 
Judith. Look it over and then plan 
to turn into cash whatever is over- 
staying its welcome. 








sell and how much we ought to mark it 
down.” 

“Seems to me you ought to be able to 
take care of that without bothering me. 
But I suppose I’l] have to give a hand.” 
So saying he stepped briskly across the 
floor and was soon having a grand time 
telling the two young people what to do. 
They listened meekly—and later did 
what they thought best! 

The wisdom of Judith’s tactics was 
apparent that evening when Karl said 
to her. “Young Eric isn’t the man his 
father is, nor won’t ever be, but he’s 
improving. He’s coming along better 
than I figured he would.” 

That evening, when they were together 
Eric asked Judith, “What’s the idea of 
sticking everything out to look at.” 

“Got the dope from the Brent Depart- 
ment. Old Flatfoot was the original 
grouch, but he knew his way about; he 
said that the only way to really get 
rid of old stock was to take it out and 
look at it, and say to yourself ‘would I 
buy this at the regular price?’ and if the 
answer was ‘no’ it was time to mark 
it down. He used to say that you never 
could judge old stock by looking at the 
inventory sheets. And honest, my hand- 
some brave, haven’t we got a much better 
idea of what’s passé, as I used to say in 
Paree, than we had before we yanked 


it out and gave it a searching scrutiny. 
And I hope you appreciate my classy 
language.” 

After some more 
coughed and said. 

“Listen, big eyes, I’ve made a list of 
the stuff to go on the sale. We've a lot 
of clocks for one thing. Then a number 
of silver and plated bowls and flower 
vases that have been in stock since Noah 
went sailing. Karl says to keep ’em 
as they will sell some time. His idea 
is that when anyone wants such things 
they will buy what you have. But my 
idea is that no goods should stay in stock 
after they begin to tie up capital. We 
ought to have vases and things that turn 
over just as other things do. Agree?” 

“Yes. I remember Flatfoot telling us 
one day that if you had gift items or 
jewelry that only sold when pushed, they 
were duds. His idea is that everything 
you sell should be desirable in itself 
and not merely something you could 
work off as a gift. He was all offen 
anything that was not right up to date. 
And he used to talk of the old fashioned 
store of Waterford & Son as a splendid 
example of a store that carried goods 
that were outmoded and which would be 
carried in stock 10 years before being 
worked off.” Judith giggled as she said 


chaffing, Eric 


this. Then she continued. “He said 
that your store . . . our store I can say 
now . . . was no worse than most jewel- 


ers, and that the department stores got 
business from them because they lacked 
the moral courage to take a licking on 
old stock and so turn it into cash.” 

“Guess he wasn’t so far out at that,” 
Eric admitted. “But we’ll show ’em one 
jewelry store that’s right up to snuff.” 

“You said it, handsome. But what 
were you saying about the stuff to go 
on the sale?” 

“Oh yes. Well, besides the clocks and 
the bowls, there are a lot of book ends 
that have been in stock long enough to 
have whiskers. Then there are some 
white ivory toilet sets, whether we'll 
ever sell them I don’t know as everybody 
hollers for colored stuff. And those photo 
frames! There are some cake trays that 
are not so bad, but Karl says they’ve 
been in stock for years. The candle- 
sticks and the pepper and salt sets 
should move easily. Candlesticks seem 
all the thing now. Anyhow I made a 
rough calculation of the original cost 
of the stuff to go on the sale, and the 
mark down price we agreed on for the 
time being.” 

“Tell me the bad news anyhow.” 
Judith snapped her fingers quietly, a 
funny little habit she had when intent 
on anything. 

“The stuff cost nearly $10,000 and we 
talk of marking it down to $7,200. That 
means a loss of $2,800. When I figured 
the market value of our stock when I 

(Continued on page 70) 





























































70 


Tibetans Love Jewelry 


HE love of jewelry is one of the lead- 

ing traits of the people of Lhasa, 
Tibet’s chief city, and jewels are worn 
to a great extent. He is a poor man 
who does not sport a long earring with 
a pearl and turquoise pendant, massive 
silver bangles, a large bone thumb-ring 
and amulet box in addition to a turquoise 
inlaid prayer wheel. 

It is the women, however, who lavishly 
indulge in this taste. They are literally 
loaded from head to foot with massive 
trinkets, tiaras of red cloth encrusted 
over with great pieces of coral, amber 
and turquoise as big as marbles, encircle 
the smoothly polished locks of their 
plaited hair; huge gold or silver ear- 
rings, studded with turquoise, sweep 
their shoulders; large filigree gold or 
silver amulet boxes like breastplates 
picked out with turquoises hang round 
their necks, waistbelts with enormous 
silver buckles gird their loose wrapper- 
like gown and suspend a chatelaine with 
a bunch of keys, silver toilet implements 
and chop sticks, all of which articles 
are in much demand by travellers as 
curios. The rosary of the women is 
generally of white shell or colored glass 
beads, while those of the men are com- 
monly yellow willow wood, and a prayer- 
wheel which they piously twirl usually 
contains a few inlaid turquoises. 

The partiality of the Tibetans for 
turquoise and coral is remarkable. They 
will even pay for the larger pieces of 
coral a sum equal to their weight in gold. 
Nor is this taste of recent growth, but 
dates from the remote past. 

Still greater do they esteem the tur- 
quoise, as they attribute mystic talis- 
manic virtue to it. Like the ancient 
Egyptians and Persians, they suppose 
it wards off contagions. In addition to 
personal wear, turquoises are also in- 
serted as lucky spots into the foreheads 
of images, in which case if large 
enough they are sometimes engraved 
with a mystic spell or dragon. It may 
be that their brilliancy also conduces to 
their popularity as setting off the dark 
skins and darker dress of their wearers. 








Jewelry in Turkestan 


TRAVELER in _ Bokhara, Turk- 

estan, found that the higher class 
ladies now wear jewelry brought direct 
from Paris, but there were a great many 
native ornaments mixed up with it. 

A Sart woman who has any preten- 
sions to dress, wears at least a dozen 
strings of coral round her neck which is 
imported from China. Heavy earrings 
are much in vogue, and also amulets 
decorated with turquoise and coral or 
glass beads; both are hooked into the 
hair above the ears. Rings are much 
worn and in a bazar a man was making 
pretty silver rings with three hoops 
which fitted into one on the finger, 
similar to what are worn in Ceylon. At 
his side was a pail of nose-rings, which 
are fitted on to the nostril. The Sart 


women do not have holes bored in their 
nostrils. 


Pracelets, consisting of solid 
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bands of pure silver, were to be seen in 
the homes of the rich. Some of the 
necklaces were rather quaint; they were 
like rows of silver fishes strung together 
with a glass bead or two between each 
fish. Some writers, she says, illus- 
trate their descriptions of Sart jewelry 
with photographs of ladies covered with 
massive silver breastplates and rings 
studded with agates as large as the top 
of a man’s thumb; but such jewelry 
being worn only by Turkoman women for 
whom it was made, is not worn by Sart 
women who do not like so much display. 

Later on she visited the section in- 
habited by the Turkomans, and in the 
market at Mero found the silversmiths 
engaged in setting their jewelry in 
roughly erected booths. All their wares 
lay on the ground upon a spread-out 
handkerchief. The bracelets must have 
weighed pounds; they were even heavy 
to lift, as she found as she examined 
them. On an ordinary woman’s arm 
they would reach three-parts of the way 
between the wrist and the elbow; they 
were sold only in pairs. The necklaces 
might appropriately be described as 
collars, suitable for a mastiff or large 
greyhound. To carry them a Turkoman 
woman should have almost the strength 
of a horse. The solid silver jewelry 
that a man buys for his wife often 
represents a good part of his means. 








Waterford & Son 


(Continued 





from page 69) 


came home I only suggested a possible 
loss of less than $2,700, and that took 
in everything, jewelry as well.” 

“Tf I were you, hon, I’d talk it over 
with your brother-in-law. It... it 

. gee, but it would be dreadful to 
lose all that money.” 

It was getting late so Judith and Eric 
parted, both feeling somewhat panicky. 

Next morning Eric saw Bijah and ex- 
plained the situation to him. The 
plumber heard the story before saying 
a word, a habit he always followed. 
Then he smiled and said. “It’s up to you, 
young fellow, but if I were in your place 
I should clean house once for all. - But 
you must expect it to worry P. W. for 
a time. Your father’s store is like many 
other jewelers’. You have a lot of dead 
stock that has been carried at values far 
beyond actual worth. Well, callin’ a 
gold thing-me-bob worth $50 don’t 
make it that valuable. And when you 
have a lot of old stock kicking around 
it makes the whole store look hayseedy. 
But don’t go to the other extreme and 
give the stuff away. By the bye, how is 
your inventory now. Getting it down 
ready for moving?” 

Eric actually blushed as he stuttered. 
“Gosh, old timer, I don’t know how it 
happened but we are up to nearly 
$28,000, not considering markdowns I 
mean. That’s more than a thousand up.” 

‘“Humph, and how’s your accounts pay- 
able and your cash?” 

“Accounts payable are about the same, 
$6,400. Up a few hundred perhaps. 
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And cash in bank is down to $2,300,” 
“For the love o’ gas pipes, kid. What 


have you been doing. Inventory up, and 
just before you move. Cash balance 
down, and more owing. And your trade 
shot to pieces on account of them empty 
stores. You better get a move on that 
sale P. D. Q. or there’ll be no business 
left for P. W. to come back to.” Bijah 
spat the words at the now nervous young 
jeweler. 

“T’ll have the sale going before a 
week is out, old timer. And if we have 
any luck we’ll turn a lot of old stock into 
cash.” 

“Well, it’s up to you. Now get going, 
for I’ve got to meet a chap right away,” 

Eric marched back to the store feeling 
decidedly worried. As he did so he 
mused. “I’m a fine guy to tell Pop how 
to run a jeweler’s store. All that’s the 
matter with me is that I’m a prize bone. 
head when it comes to managing things, 
I wish Pop were here to help me.” 

But Eric soon found that there was 
worse to come! 

(To be continued) 








News Gleanings 


Spontaneous combustion is believed to 
have caused a fire recently which dam- 
aged the store of the Korona Jewelry 
& Music Co., 2747 Lagrange St., Toledo, 
Ohio. The loss was estimated at $1,000. 


S. Loeb Sons, Inc., have moved their 
office and salesroom to new quarters at 
10 W. Seventh St., Erie, Pa. They were 
formerly located at 816 French 'St., in 
that city. 

The Sachs jewelry store, 105 W. Sixth 
St., Wilmington, Del., was recently en- 
tered at night through the back door by 
thieves who escaped with jewelry valued 
at $500. 

Jewelry valued at $1,431 was taken 
recently from the show window of Leo 
Miller’s jewelry store, 129 Baronne St., 
New Orleans, La., by a thief who crashed 
a carefully wrapped brick through the 
window. 

Louis Levine, jeweler of New Haven, 
Conn., has opened a new jewelry store 
at 868 Chapel St., that city. Mr. Levine 
has for seven years operated a jewelry 
store in New Haven at 781 Chapel St. 
and was forced to seek larger quarters 
to take care of his growing business. 

Thieves recently broke open the back 
door of the Meyers jewelry store, 1233 
Decatur St., New Orleans, La., taking 
rings and other articles valued at about 
$300. This is the second robbery of 
this character sustained by the store 
within two weeks, according to Mr. 
Meyers. 








Smashing the door window with a rock 
at night, thieves recently took jewelry 
valued at $156 from the Finn Bros. 
jewelry store, 910 Parade St., Erie, Pa. 
The robbery was discovered the follow- 
ing morning by Capt. George Christoph 
of the local police, and it is believed that 
the theft was perpetrated by the same 
man who pillaged several homes in the 
neighborhood on the same evening. 
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Development of the Escapement 


By PAUL M, CHAMBERLAIN, M. E. 


(Continued from issue of June 12) 

Fig. 66 taken from R. C. 1866 shows 
three forms of the escapement origi- 
nating with Vérité of Beauvais. The 
top cut represents one he exhibited at 
the Paris Exposition of 1839. The sec- 
ond figure represents a variant on the 
idea as suggested by Baron Seguier and 
worked out by Joseph Thaddeus Winner! 
(1799-1886) and evhibited at the close 
of the same exposition. The third fig- 
ure shows the improved work of Vérité 
which was completed the same year. 
The pendulum is supported by a suspen- 
sion spring at A and carries with it the 
cross arms NK and P which teeter up 
and down with each swing of the pen- 
dulum. The pin escape wheel and the 
two bridges which carry E and B are 
stationed with the clock movement and 
do not move with the pendulum although 
the drawing appears to connect the cross 
arm P and the bridges which is incor- 
rect. Assume pendulum swinging to the 
left and the rectangular hole in M 
moving downward. Soon the arm D will 
be depressed and the hook on B lifted 
unlocking a pin tooth which under the 
force of the train will move counter 
clockwise and be caught by the hook 
on C. The small movement of the pin 
wheel caused a pin to depress E a small 
amount which lifts the ball G suspended 
on a silk cord. The pendulum having 
reached its left side swing with N up 
and K down, swings to the right without 
any contacts until M reaches D un- 
hooking C allowing the pin wheel to 
Move forward during which E escapes 
and the ball G falls on O giving impulse 
to the pendulum. The impelling force 
in this arrangement was constant but 
any variation in the train force would 
change the unlocking resistance on B 
and C, 
In the second arrangement the pen- 


dulum is suspended at the square notch 
above the letter P and carries the goblets 
I and I’. At no time is the pendulum 






































FIG. 66 
Vérité’s constant force escapement for clocks, 
The pendulum is impulsed by the falling of 
weights on the cross-arm. Two of the balls 
after giving impulse unlock escapement for 
lifting balls 


affected. by anything but the balls G 
and G’. The escape wheel A has two: 
anchors carrying on their arbors D D’ 
and H H’. There are two tender springs 
e e’ carrying at their extremities silk 
cords supporting the balls G and G’. 
These springs have no contact with the 
levers excepting through the screws F 
and F’. These screws are threaded into 
the springs and move freely through 
holes in D D’. In the figure the ball G 
has fallen and given the impulse and 
as I recedes from it the ball’s weight 
through the silk cord, depresses the 
spring e and the screw F presses on H 
unlocking the escape wheel at B. The 
escape wheel through pallet C’ lifts D 
which coming in contact with the head 
of the screw F lifts the spring e and 
the weight G for future drop. The 
escape wheel after having acted on C’ 
comes to rest on the pallet B’. The pen- 
dulum has been given impulse for its 
swing to the right. As the cap I’ lifts 
the ball G’ the tension in the silk string 
is lessened and the spring e’ rises carry- 
ing with it the screw F’. But having 
arrived at the right hand swing and 
starting backwards by gravity the 
weight of the ball G’ pulling on the 
spring e’ presses the screw F’ against 
H’ which unlocks the escape wheel at B’ 
and the escape wheel acting on pallet C 
lifts D’ and through the head of the 
screw F”’ the spring e’ and the weight G’. 
As the pendulum swings toward mid- 
position and the weight of G is relieved 
from H, H’ will depress and G’ will fall 
giving the pendulum impulse to the left. 
This arrangement while very ingenious 
did not give entirely constant conditions 
as any change in the locking pressure 
of the escape wheel would be transmitted 
to the effective weight of the balls on 
the cups and thereby deviate from con- 
stant force. The third figure shows 
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Precious Metal 
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The S. S. White Dental Mfg. 
Co. has always stood for 
the utmost fairness in the 
purchase of precious 
metal scrap. ~~ ew 
Send us your next lot 
of scrap or sweeps 
for assay and 
be assured of a 
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The. S. S. WHITE DENTAL MEG. CO. 
Industrial Division 
152 West 42d St. New York,N.Y. 


Established in 1844 Member of J. B. of T. 


HAVE YOU USED OUR SOLDERS AND ALLOYS? 











Watchmakers, 
ATTENTION ! 


Would you like to have a complete course in 
ADJUSTING by an authority in this inter- 
esting subject? Theo. Gribi gives an ex- 
haustive treatment of the governing laws and 
the most practical methods in his book, 
“PRACTICAL COURSE IN ADJUST- 
ING.” Over 200 pages including many plates, 
tables, and charts. Invaluable information. A 
complete coverage of the subject by a master 
workman—practical rather than purely tech- 
nical. 


Convenient size, nicely bound. Price only 
$1-50. Order a copy today from— 


THE JEWELERS’ CIRCULAR 


239 West 39th Street 


NEW YORK N. Y. 
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Verité’s final arrangement. The im- 

Jse has been given by the metal balls 
J and I on the table K to swing the 
pendulum to the left. As it continues to 
swing still further than shown, the 
weight I trips the hook F and the lever 
D moves a slight amount lower unlock- 
ing the detent E from the fly C C’ which 
carries an eccentric A working in the 
fork B. The fly makes a half rotation 
during which the eccentric throws the 
fork to the left and the end of the lever 
D’ down on F’, D having slipped upward 
past the hook F. The pendulum having 
swung to the extreme left starts on its 
return urged by the weight of the ball 
J. At this position the ball I’ being 
counterbalanced by the ball I. Soon the 
silk cord will have limited the fall of J’ 
and the condition will be on the left 
similar to that shown in the cut on the 
right. When R’ shall begin to leave I’ 
the ball will trip F’ and D’ will lower 
a small amount due to the ball J’ and 
again unlock E allowing a half turn of 
CC’ which with its eccentric A will lift 
D to the position shown in the cut. The 
locking of C by E through D’ is not 
shown but is easily imagined. Any 
variation of resistance to unlocking of 
fly is of no importance as J or J’ have 
ceased to be in contact with the pen- 
dulum when it is functioning as an un- 
locker. Any variation of friction at the 
pivots of or locking surfaces of F or F’ 
will of course be transmitted in some 
degree to the pendulum. 

Fig. 67 shows the disposition of parts 
for a pivoted detent escapement com- 
municated to R. C. in 1864 by P. F. 
Gabers. The general construction is 
shown clearly excepting the unlocking 
or passing spring. The arm for this is 
made in the form shown by dotted lines. 
The gold spring lies on the upper side of 
the radial part fastened where the curve 
begins and having its free end bent 
around the sloping end and a trifle 
longer. The impulse pallet has its bear- 








FIG. 67 
Pivoted detent escapement by Gabus 
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ing face formed to an epicycloidal curve 
to diminish the amount of sliding fric- 
tion. There seems to be no very pro- 
nounced claims further than that it gave 
very good satisfaction to the designer. 
Fig. 68 shows a detent escapement by 
M. Guiblet described in R. C. for 1878. 
The detent F carries one arm h for the 
attachment of the long passing spring f 
and an arm toward G for unlocking. 
The escape wheel tooth has the usual 
impulse face a b and in addition a por- 
tion a d’ raised above the rim and 
serving for locking. The detent F is in 
tension and the tooth is locked on the 
usual locking stone e. The unlocking 
pallet at G is a jewel dovetailed through 
the center of the staff. The locking and 
impulse it will be seen all takes place 

















FIG. 68 
Spring detent escapement by Guiblet. The 
locking spring is in tension and the locking 
and impulse is confined to one tooth at a time 


on one tooth the locking stone e falling 
inward toward the center of the escape 
wheel. The claims by the designer are 
greater exactitude of the relations of 
locking, unlocking and impulse, all being 
from the same tooth, the spring F being 
in tension and less likelihood of jarring 
and the more direct transmission of un- 
locking from G to e. 

Fig. 69 shows a form of constant force 
escapement for clocks devised by Breguet 
and described by N. Boquillon-in R. C. 
for 1866. The bob of the pendulum 
carries on its underside a ruby pallet L 
and a latch I. As the pendulum swings 
from left to right nothing happens but 
the passing of I against a passing spring 
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r. On its return from right to left, I 
engages the detent F which releases the 
four armed unit R B E B’. Due to the 
weight E the finger B gives impulse to 
the pendulum pallet L and after having 
accomplished the impulse continues and 
unlocks the fly V R’ at R’. The minute 
arbor carries a wheel G and rewinding 
wheel A. During one rotation of V a 























FIG. 69 
Constant force escapement by Breguet for 


pendulum clocks. The pendulum bob carries 


pallet L and hook I. The weight I supplies 
a constant impulse to pendulum and after 
having delivered impulse does unlocking 


tooth of G engages B’ and lifts the four 
armed unit to the position shown ready 
for another impulse. Any variation of 
train force is not transmitted to the 
pendulum. The only variation from con- 
stant force and constant unlocking 
resistance must be such small variations 
as could be produced by the condition of 
oil on the four piece unit’s pivots or 
effect of temperature on change of 
radius of weight E or strength of 


spring r. (To be continued ) 








Repairing Automobile Clocks 


ss] WISH,” said a jeweler, “that 

somebody would start a campaign 
to tell the world that a clock repairing 
service is one business and an auto- 
mobile repairing service is another. 
When the two get mixed, it’s worse than 
water in the gasoline. 

“Here is a motor clock that I’ve just 
repaired. It’s a standard clock, as you 
can see by the name on its dial. It be- 
longs to a man who prides himself on 
knowing everything there is to be known 
about an automobile. He brags that he 
can adjust, or repair, every part. But 
when he tackled the clock he met his 
Waterloo. 

“All that the timepiece needed was a 
new spring. But by the time he got 
through trying to fix it, its works looked 
like a picture puzzle. It cost me $5 
worth of time and labor to put them to- 
gether again. If I charge him more 
than $1 for the job, he will call me a 
robber.” 
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You’d Want 
These Benches 
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Only See 
Them 


Practical men 
pronounce them 
perfect 


ORAWER 


Cost Less Than You’d Expect 
LEIMAN BROS. 


PATENTED J EWELERS 
WORK BENCHES 


ONE—TWO—THREE AND FOUR MAN SIZES 


LEIMAN BROS., Ince. 
23 (BG) Walker St., New York 


Makers of good machinery for 40 years 

















Special Order Work 
and Repairing 
Every facility for the Pro- 
duction of Special Order Work. 
and fine Jewelry Repairing in 
all its branches. 


We solicit your next con- | 
signment. 


WAGNER MFG. CO. 


Established 1919 
114 Fulton St. New York 
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NEW YORK’S NEWEST 


a 
NEW! MODERN! LUXURIOUS! 
1000 Rooms—1000 Baths 


Each room with both private bath and 
shower, CIRCULATING ice water, servidor 
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ADIO IN EVERY ROOM 


3 DAILY 


$3.00 
$4.50 





$3.50 $4 
$5.00 $6 


SINGLE 
DOUBLE 
In the theatre, shops and business centers 


ROY MOULTON, Manager Telephone Circle 8500 


NEW HOTEL 


VICTORIA 


7th Avenue at 51st Street, New York 


Platinum and White Gold Shells y 












































yrs 71 Nassau St., New York 
“Baguette-Like” *Phofie Cortland 4346 
Patented U. S. A. 


Only ring that will mount Manufactures Fine Platinum 
round stones to appear square, 2¢welry—Special Order Work. 








“Changeable Ring” 
Patented U. 8. A. 




















ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 





HAND MADE 


BABY RINGS 


Not Die Struck 


Made in 14k White or Green Gola. Set 
with calibre or plain. Attractive Prices 
Sold Through the Wholesale Trade only. 


LOUIS E. BERGER, INC. 
Mfr. 


64 Fulton St., | New York 
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™ Protection Ring Guard 


For thin rings get our number 
O. It is a new addition to our 
regular sizes. 


The Lion Safety Pin Clutch Co. 








Pat. Feb. 20, 1917 20 W. 22nd St., New York pat, may 38. 192! 




































ms nC el 


>A 





RS ae 


.~ £ 
tri 
= = a2 So oe oe 


= 
& 


>= 


——— | 
















July 10, 1930 


My 


u ‘ft th 


Ema DPDARIM 
































THE JEWELERS’ 








CIRCULAR 


VVVVVVVVVVVY 
VA 


: \ 





- ae 


ie ttie cs 


ANE HM | 
NAANARBRIIP 








Xe 





United States Patents 
Issue of July 1, 1930 


1,768,868. BRACELET ATTACHMENT. 
CHARLES R. Tost, Centerdale, R. I., as- 
signor to The Hadley Co., Providence, 
_. - Filed Jan. 24, 1929 Serial 
334,751. 3 claims. 

An extensible connector for wrist watch 
bracelets and the like comprising a cover 
plate adapted for attachment to a bracelet 
end, a connector plate pivoted at one end 
to the cover plate, a second connector plate 
pivoted at one end to the opposite end of the 
tirst connector plate, said plates being adapted 
to swing into overlapping juxtaposition with 
the second connector plate lowermost, a slid- 
able connector plate mounted on the under 
side of said lowermost pivoted plate for move- 
ment longitudinally thereof, means near the 
inner end of said slidable plate for supporting 
it in said slidable relation, means at the free 











end of the second connector plate constitut- 
ing an abutment for the supporting means 
to limit outward movement of the slidable 
plate, the outer end of said slidable plate be- 
ing adapted for attachment to another brace- 
let end, said slidable plate underlying said 
lower pivoted plate when the parts are in 
closed position, and interengaging portions at 
the sides of said connector plates and on the 
walls of said cover plate respectively for in- 
terlocking the connector plates against re- 
_ lengthwise movement when in said posi- 
on. 


1,769,154. CLOCK. JUDSON L. Morr, 
Adrian, Mich., assignor to Merchants Ad- 
vertising Co., Adrian, Mich. Filed July 
7, 1928. Serial 291,000. 8 claims. 

In a clock, the combination of a front face, 

a movement supported behind the. same and 

including a pendulum, and a case extending 








downwardly beneath said movement, said case 
being open at the front and having a back 
board with downwardly divergent side rails 
secured thereto, between which the pendulum 
may swing. 


1,769,247. JEWELRY BOX. RupoitpH J. 
WARNER, Buffalo, N. Y., assignor to War- 
ner Jewelry Case Co., Buffalo, N. Y. Filed 
June 24, 1927. Serial 201,107. 4 claims. 

A jewelry box having a pad, comprising a 
fixed panel secured in the box-body and an 
adjoining removable panel substantially flush 
with said fixed panel and contrasting there- 
with in shade or color, said removable panel 
being composed of a plurality of section con- 
nections as a unit and independently covered, 





a folding brace on the rear side of said re- 


movable panel, the fixed panel being comple- 





mental to the removable panel and following 
the outline of its adjoining edge. 


1,769,337. SAFETY CATCH, JAMES A. 
DoRAN, Providence, R. I. Filed May 158, 
1928. Serial 278,792. 13 claims. 

In a device of the character described, a 
keeper provided with an open-ended recess, 
a connecting member movable into and out of 
said recess, and a locking plate mounted for 
pivotal movement relative to said Keeper 
and provided with a hook portion for prevent- 





ing accidental movement of said connecting 
member from said recess, and cooperating 
means carried by said keeper and locking 
plate for guiding the connecting member past 
said hook portion as the connecting member 
is moved out of said recess. 


1,769,549. CUFF BUTTON. Cart SCHARER, 
Zurich, Switzerland. Filed May 3, 1929. 
Serial 360,175, and in Germany May 9, 
1928. 1 claim. 

A cuff button comprising two members each 
having. an outer head, an inner head and a 
flat shank connecting said head, the said 
inner heads having curved opposing surfaces, 
the one concave and the other convex, one 
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of said members having a locking stud at its 
inner end and the other having a socket at 
its inner end to receive said stud, the said 
socket and stud being constructed and ar- 
ranged to lock the members together when 
said members are in one position. 


1,769,827. JEWELRY CASE. WILFRED R. 
DuGDALE, Needham, Mass., assigned to 
Farrington Mfg. Co., Boston, Mass. Filed 
May 15, 1928. Serial 277,816. 5 claims. 

A jewelry case comprising top and bottom 
parts, one of the parts having a recess in its 





outer face, and an inset reversibly mounted 
in said recess, the inner surface of the inset 
comprising soft material for supporting 
jewelry, whereby said soft surface is pro- 
tected from soil and injury when the inset 


is mounted in normal position and when re- 
versed the jewelry contained in the case may 
be displayed prominently and without danger 
of scratching. 


1,769,830. AUTOMATIC ALARM CLOCK 
FOR HOTELS. ULperico Giomi, Gros- 
seto, Italy. Filed Oct. 5, 1927. Serial 
224,256, and in Italy, Aug. 27, 1927. 1 
claim. 

Automatic central alarm-clock for many- 
roomed establishments comprising a number 
of peripheral hour switches corresponding to 
the desired number of fractions of an hour, 
a common collector ring, a rotatable rod in 
each switch, a small spring for returning the 





J 

rod to normal position, a contact coil spring 
for each rod capable of forming contact, on 
rotation of rod, with the said collector ring, 
a tooth on each rod periodically cooperating 
with the hour-hand of the clock so as to 
rotate the rod in opposition to the action of 
the small spring for closing the circuit of the 
corresponding bell and lamp. 


DESIGNS 


81,482. SHOE BUCKLE. C.uirrorp G. KING, 
Barrington, R. I., assignor to C. G. King 





& Co., Inc., Providence, R. I. 
25, 1930. Serial 35,386. 
3% years. 


81,483. SHOE BUCKLE. CLIrrorp G. KING, 
Barrington, R. I., assignor to C. G. King 


Filed April 
Term of patent 





& Co., Inc., Providence, R. I. Filed April 
, 1930. Serial 35,387. Term of patent 
years. 


United States Tradée-Marks 
Issue of July 1, 1930 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this application. 

Marks applied for under the 10-year “pro- 
viso” are registerable under the provision in 


25 
21 


“oy 


76 


Clause (b) of Seaton 5 of said Act as 
amended Feb. 18, 191 

As provided by Eoctnin 14 of said Act a 
fee of $10 must accompany each notice of 


opposition. 


ScuHwos FReERES & Cie S. A., 


Ser. 292,954. 
Filed 


La Chaux-de-Fonds, Switzerland. 
Nov. 26, 1929. 


CAPTIVE 


For Jewelry for Personal Wear, Not In- 
cluding Watches. 


Claims use since Feb. 15, 1929. 


These Registrations Are Not Subject to 
Opposition Act of March 19, 1920, 
Sec. 1 (B) 
HOROLOGICAL IN- 


JOHN PLAIN & Co., Chi- 
1929. Serial No. 


272,306. (CLASS 27. 
STRUMENTS.) 
cago. Filed Aug. 5, 
288,145. 


cJohn Plain 


For Watches. 
Claims use since April 24, 1929. 


HOROLOGICAL IN- 
Swiss HAIRSPRING SER- 
Filed Feb. 12, 


272,332. (CLASS 27. 
STRUMENTS.) 
vicE, InNc., New York. 
1930. Serial No. 295,963. 


BROACH-LESS 


For Watch Hands. 


Claims use since Jan. 1, 1929. 


United States Trade Marks 
Issue of June 24, 1930 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this application. 

Marks applied for under the 10-year “pro- 
viso” are registerable under the provision in 
Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 


MAYER & MULLIGAN, INc., New 
Filed April 19, 1930. 


Ser. 299,142. 
York. 


SUN-RAY 


For Pendants, Precious and Semiprecious 
Stones and Imitation Thereof. 
Claims use since June, 1927. 


ONEIDA ComMMuNITy, LMtp., 


299,404. 
Filed April 24, 1930. 


Oneida, N. Y. 


FLIGHT 


For Silver Flatware and Hollow Ware. 
Claims use since March 27, 1930. 


Ser. 


ONEIDA COMMUNITY, LTD., 


299,405. 
Filed April 24, 1930. 


Oneida, N. Y. 


VION 


For Silver Flatware and Hollow Ware. 
Claims use since Oct. 24, 1929. 


Ser. 
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299,406. ONEIDA COMMUNITY, LITD., 
Oneida, N. Y. Filed April 24, 1930. 


CHATELAINE 


For Silver Flatware and Hollow Ware. 
Claims use since March 27, 1930. 


Ser. 


ONEIDA COMMUNITY, onm 


N. Y. Filed April 24, 1930 


299,407. 
Oneida, 


TEMPO 


For Silver Flatware and Hollow Ware. 
Claims use since Feb. 27, 1930. 


Ser. 


Ser. 299,905. Dopsps & Co., New York. Filed 
May 3, 1930. 


For Stud Sets Studded with Semiprecious 
Stones ; Cuff Links, Necklaces, Chokers, Pend- 
ants, Earrings, Bracelets, Collar Pins, Cigar- 
ette Cases, Garters, Belts for Outer Wear, 
Belt Buckles, Hand Bags, Brooches, Gold 
Pins for Stock Ties, Stick Pins, All Such 
Articles Being Made in Whole or in Part of 
Precious Metal. 

Claims use since about July, 1908. 


Ser. 300,114 GEMEX Co., Newark, N. J. 


Filed May 8, 1930 


MURIEL 


Fo6r Watch Bracelets, Watch Straps, Watch 
Attachments—Namely, Watch Chains, Fobs, 
and Charms; Neck Chains, Bracelets, Scarf 
Pins, Finger Rings and Belt Buckles and Ear 
and Hair Ornaments Made of or Plated with 
Precious Metal. 

Claims use since March 12, 1930. 


300,115. GeMEx Co., Newark, N. J. 


Filed May 8, 1930. 


Thelma 


For Watch Bracelets, Watch Straps; 
Watch Attachments—Namely, Watch Chains, 
Fobs, and Charms; Neck Chains, Bracelets, 
Searf Pins, Finger Rings; and Belt Buckles 
and Ear and Hair Ornaments Made of or 
Plated with Precious Metal. 

Claims use since March 12, 1930. 


Ser 


300,116. Newark, N. J. 


Filed May 8, 


Consuelo 


Watch’ Bracelets, Watch Straps; 
Watch Attachments—Namely, Watch Chains, 
Fobs, and Charms; Neck Chains, Bracelets, 
Scarf Pins, Finger Rings; and Belt Buckles 
and Ear and Hair Ornaments Made of or 
Plated with Precious Metal. 

Claims use since March 12, 1930. 


GEMEX Co., 
1930. 


Ser. 


For 


Ser. 300,117. GEMEX Co., Newark, N. J. 


Filed May 8, 1930 


BARBARA 


Watch Bracelets, Watch Straps; 
Attachments—Namely, Watch Chains, 
Fobs, and Charms; Neck Chains, Bracelets, 
Scarf Pins, Finger Rings; and Belt Buckles 
and Ear and Hair Ornaments Made of or 
Plated with Precious Metal. 
Claims use since March 12, 1930. 


For 
Watch 


July 10, 1930 


Ser. 300,118. GEMEX Co., Newark, 
Filed May 8, 1930. 


Phd 


MEREDITH 


we 


For Watch Bracelets, Watch Straps; 
Watch Attachments Namely, Watch Chains, 
Fobs, and Charms; Neck Chains, Bracelets, 
Scarf — Finger Rings; and Belt Buckles 
and Ear and Hair Ornaments Made of or 
Plated “with Precious Metal. 

Claims use since March 12, 1930. 


N. J, 








300,119. GEMEX Co., 
Filed May 8, 1930. 


Ser. Newark, N. J. 


Adrienne 


For Watch Bracelets, Watch Straps; 
Watch Attachments—Namely, Watch Chains. 
Fobs, and Charms; Neck Chains, Bracelets, 
Scarf Pins, Finger Rings; and Belt Buckles 
and Ear and Hair Ornaments Made of or 
Plated with Precious Metal. 

Claims use since March 12, 1930. 


Ser. 300,120. GEMEX Co., 


Filed May 8, 1930. 


& 
LESTER 
e 


For Watch Bracelets, Watch Chale 
Ww ns 


Fobs, and Charms; Neck Giaien. Bracelets, 
Scarf Pins, Finger Rings; and Belt Buckles 
and Ear and Hair Ornaments Made of or 
Plated with Precious Metal. 

Claims use since March 12, 1930. 


Newark, N. J, 








300,121. GEMEX Co., 
Filed May 8, 1930. 


Astrid 


For Watch Bracelets, 
Watch Attac 


Ser. Newark, N. J. 


Watch ~ Straps; 
, Watch Chains, 
Fobs, and Charms; Neck Chains, Bracelets, 
Scarf Pins, Finger Rings; and Belt Buckles 
and Ear and Hair Ornaments Made of or 
Plated with Precious Metal. 

Claims use since March 12, 1930. 


300,122. GeMEx Co., Newark, N. J. 


Filed May 8, 1930. 


Ser. 


Elvira 


For Watch Bracelets, Watch Straps; 
Wateh Attachments—Namely, Watch Chains, 
Fobs, and Charms; Neck Chains, Bracelets, 
Scarf Pins, Finger Rings; and Belt Buckles 
and Ear and Hair Ornaments Made of oF 
Plated with Precious Metal. 

Claims use since March 12, ti 
Ser. 300,123. Gmpmex Co., Newark, 

May 8, 1930. 


. J. Filed 


Eunice 


For Watch Bracelets, Watch Straps; 
Watch Attachments—Namely, Watch Chains, 
Fobs, and Charms; Neck Chains, Bracelets, 
Scarf Pins, Finger Rings; and Belt Buckles 
and Ear and Hair Ornaments Made of oO 
Plated with Precious Metal 


Claims use since March 12, 1930. 











